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Are you smarter than your home?
A look into smart house technology

The Mt.fl of a “smart” house has evolved from a Hollywood luxury of the future to an increasing recent trend. With new technology, 
users can control nearly every aspect of their homes with their smartphones and voices.

iOE FINLEY

ASSOCIATE WRITER

Science-fiction novelists and 
Hollywood script writers alike 
have long since prophesied the 
arrival of remarkable future tech
nology. Over the years, we have 
seen iimovation from companies 
like Gor^e, Samsung, Amazon, 
Logitech, and LG all bringing us 
to the cusp of a new age defrned 
by the crxnfmrt, safety and conve
nience of companion-like “smart”

devices.
How does a consumer iden

tify what will work best for them, 
exactly? Since the market is over
saturated with hot takes from 
every consumer electronics web
site, and no clear answer while 
brands are still duking it out for 
domination in this young indus
try, I surveyed a number of indi
viduals in the local Rochester 
commimity to get their perspec
tive. Whether you remember see
ing Coming’s ‘A Day Made of

Glass’ video or not, it sparked the 
public interest with over 26 mil
lion views on YouTube since 2011, 
with the 5-minute clip’s demon
stration of a world in which every 
surface had a smart function.

This both terrified and thrilled 
the Internet, as this was the pub
lic’s first introduction to what 
would eventually become a stan
dard in the smartphone industry. 
Coming’s Gorilla Glass.

Able to offer versatile touch
screen capabilities and wire

less connectivity in a strong-yet- 
thin pane of glass, this innova
tion was crucial in the boom of 
the smartphone industry, and the 
framework for the programming 
of smart devices today began as 
the intelligent personal assistants 
built into these very phones.

Coming has since made two 
follow-up videos, and if you’re 
interested in the future of inno
vation, I suggest you check them 
out.

Feature continued on page 4

Access codes: making used textbooks obsolete
ANDREW BURCH

PROVISIONAL WRITER

There’s a chance that a digital 
code came bundled with at least 
one of many students’ required 
textbooks this semester. About 60 
percent of college students used 
a digital access code during the 
2016-17 academic year, according 
to a recent study conducted by the 
National Association of College 
Stores.

The packages often are com
prised of a single-use code which 
a student uses to access an online 
access portal created by a text
book publisher in order to access 
and submit critical course mate
rial, such as course homework, 
quizzes and class readings.

Many students are often 
required to purchase digital 
access packages in addition to (or 
occasionally instead of) a tradi
tional textbook, as part of eourse 
required materials These pack-
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Online access codes for textbooks are progressively deteriorating the used textbook market by 
making content that is essential for class into exclusive online hubs.
ages are often found on many bility for any resale value or a

used market.
According to Kaileigh 

Shannon, textbook assistant at 
the Monroe Commimity College 
Bookstore at the Brighton 
Campus, popular examples of

entry-level courses that are com
monly required for graduation in 
a variety of degree programs. The 
codes typically cover a six month 
semester period, and then expire, 
virtually eliminating any possi-

courses which may require the use 
of a digital access code include 
MTH-104 Intermediate Algebra, 
MCC’s most popular course by 
number of sessions offered.

continuted on page 2
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MCC
explores
textbook
alternatives

ANDREW BURCH

PROVISIONAL WRITER

Open Educational Resources 
(OER) have gained traction as an 
alternative means of distribution 
for textbooks and other educa
tional resources over convention
al publisher produced resources, 
amid concerns of rising costs and 
various shortcomings provided 
by traditional textbooks. OER 
materials run the gamut from full 
textbooks, videos, and articles, 
among other educational assets.

In contrast with their conven
tional counterparts, OER text
books and resources are typi
cally distributed online as a free 
download able PDF or EPUB 
file with an open source license, 
which allows students to down
load and make their own copies 
of the materials without running 
the risk of violating copyrights.

Monroe Commimity College 
is taking an active role in encour
aging the further development 
OER resources within the col
lege. MCC is currently participat
ing in the Open SUNY Textbooks 
initiative, which aims to pro
vide greater access to affordable 
course resources for SUNY stu
dents, and is additionally a mem
ber of the Community College 
Consortium for Open Educational 
Resources (CCCOER).

MCC began implementing 
OER resources within the college 
by supplying an OER textbook for 
the COS-133 College Orientation 
& Success course in 2014. Since 
then, MCC has adapted a total of 
11 courses under the OER model 
on Lumen Learning, includ
ing titles such as Precalculus 
I, English Composition I, and 
Introduction to Psychology.

Check out our 
digital version for more 

stories and features

www.monroedoctrine.org
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Best Buy, Target among retailers to ditch 
CD sales amid rise of streaming services

AUSTIN ENDERS

LIFESTYLES EDITOR

Best Buy announced this sum
mer that they will no longer be 
selling CDs nationwide. The sales 
of CDs continue to fall drastically 
from their glory days in the early 
2000’s, pushing 942.5 million 
CDs sold in the US to 2016’s 99.4 
million, as reported by RIAA’s 
music sales database.

Following the decision, Target 
has also hinted at joining the 
movement to stop the sale of CDs. 
Target representatives declined to 
comment about their new sales 
model concerning CDs. However, 
Target did announce that starting 
later this year they will begin to 
only pay retailers for DVDs and 
CDs that are sold, opposed for 
paying for a bulk amount at a 
time and shipping back what does 
not sell.

Despite the discontinued sell
ing of CDs, Best Buy will con
tinue to sell vinyl records for the 
next two years. This is due to an 
agreement with their merchan
disers, but as of now, after those 
two years are over. Best Buy will

remove all physical music from 
their shelves.

These decisions come as Best 
Buy and Target simply cannot 
compete with the media giant 
that music streaming has become. 
As of the last few years music 
streaming services such as 
Spotify, Apple Music and Google 
Play Music have dominated the 
sales charts. In 2016, 751.2 mil
lion singles were downloaded/ 
purchased via streaming services.

Streaming services have 
proved imfruitful for many art
ists in comparison to the profit 
made from selling physical cop
ies. According to The Guardian, 
artists need to sell a total of 457 
physical copies of an album to 
make a monthly minimum wage 
of $1,260. With streaming, art
ists need to have their album 
streamed over a million times to 
make a monthly minimum wage. 
Per album stream, an artist makes 
a mere $0.0011, symbolizing how 
imrealistic making a living as an 
artist may become.

photo by maxmann; courtesy ofPixabay

Streaming services such as Spotify, Apple Music, and Google Play Music have pushed retailers to 
discontinue the physical sale of CDs.

A Game of Mouse and Fox: Disney Aquires 21st Century Fox
ANDREW BURCH

PROVISIONAL WRITER

A recent surge in corpo
rate mergers and acquisitions 
has been shaking up the media 
industry, reducing the number of 
players in the field. Competition 
for consumer revenue remains 
contentious within the industry 
amid ongoing shifts in consumer 
spending habits and behavior.

By combining and pooling 
together key resources, media 
entities can increase profitabil
ity and corporate value by mak
ing gains in market coverage and 
saturation.

A common strategic goal in 
many media acquisitions and 
mergers is to build what can be 
referred to as a “total package” - 
a portfolio of brands and original 
content, such as movies and TV

shows, coupled with an in-house 
means of distribution, including 
(but not limited to): an Internet 
Service Provider (ISP) and/or 
proprietary online streaming and/ 
or cable broadcasting.

The Motion Picture 
Association of America (MPAA) 
is a trade organization which 
has historically represented the 
largest American media entities; 
often synonymous with the larg
est Hollywood studios. Following 
Disney’s planned acquisition of 
21st Century Fox, the number 
of members within the organiza
tion will be brought down to a 
mere five studios: Walt Disney 
Pictures, Paramount/Viacom, 
Sony Colombia, Comcast 
Universal, and AT&T Warner 
Bros.

Walt Disney’s planned acquisi
tion of Fox comes hot on the heels

of AT&T’s acquisition of Warner 
Bros., which is currently under
going Federal regulatory review.

Media corporations have 
become increasingly eager to 
consolidate resources, due in part 
to shifts in media consumption 
habits; particularly from younger 
consumers. Largely marked by an 
increased appetite for online ser
vices, such as video streaming, 
over traditional television and 
cinema based platforms.

Moreover, studios are capital
izing on reduced Federal regula
tory scrutiny since the 2016 elec
tion.

Recent deregulation with
in the Federal Commimications 
Commission (FCC) regarding the 
state of net neutrality has brought 
about concerns from media 
watchdogs and activists that the 
growing consolidation will lead

to “walled garden” media busi
ness models, in which content 
produced by ISPs is prioritized 
over competitors.

Furthermore, due to the newly 
deregulated net neutrality rules, 
ISPs could charge competitors a 
“ransom fee” to prevent the ISP 
from charging customers extra or 
throttling speeds to their content. 
Activists claim that this type of 
scenario would be unfair to cus
tomers, as it could potentially 
allow large media corporations to 
snuff out competitors, especially 
smaller players.

Tamara Hillabush Walker, 
associate professor of Media 
and Communication at Monroe 
Commimity College and former 
news producer at WROC-TV 
Channel 8, said, “I don’t really 
think this is anything radically 
new. I mean, the govenmient has

been allowing these mergers to 
take place for a nmnber of years 
- and I would say it goes back to 
that Telecom Act of 1996, when 
they really started to deregulate 
and lift restrictions on how much 
anyone could own. So basically, 
it’s been like a feeding frenzy. 
The more they could acquire and 
create an advantage in the mar
ketplace, the more they’ve been 
doing it, and the government has 
been allowing it, and very rarely 
do they actually put a stop to any
thing.”

In recent developments, 
Comcast announced plans to out
bid 21st Century Fox’s offer to 
consolidate all of Sky, Europe’s 
largest cable TV provider on 
Tuesday February 26, making a a 
£22.1 billion ($30.9 billion) offer 
for the company.

TEXTBOOKS from page 1

Additionally, many elementary level 
sections of foreign language courses 
(including Spanish, German and French) 
require the use of a digital access code, 
such as Cengage’s MindTap interface for 
SPA-101.

Steve Farrington, an MCC professor of 
World Languages and Cultmes, teaches 
courses including Elementary Spanish I 
and Elementary French I. He regular
ly integrates the use of digital textbook 
access platforms in many of his classes.

Farrington said “When they work, 
they’re fine.” He then said that the plat

forms do require a bit of a learning curve, 
and that students with less technical experi
ence have encountered issues with access
ing content. He added that for the sake of 
ease of access, he might suggest using the 
previous foreign language standard of a 
bundled audio CD with the textbook, as 
opposed to an online access portal.

Despite the various advantages provid
ed by the online textbook platforms, such 
as saving time for professors from grading 
assignments, a growing number of con
cerns have been raised about the additional 
financial burdens that these packages can

place on already cash-strapped college 
students.

According to the student advocacy 
consortium Student PRIGs (Peer Interest 
Resource Groups), students can expect to 
spend an average of $100.24 per course 
they take that requests an access code, and 
an average of $144.14 for a textbook bundle 
including an access code.

The study additionally found that com
munity colleges have the highest rate of 
courses requiring access codes at 37.5 
percent, in comparison with public four- 
year colleges at 25 percent and private

four-year institutions at 20 percent, respec
tively. This amount is far greater than the 
average cost of a standalone textbook, at 
$80 for a new textbook, or $51 for a used 
book, according to a 2015-16 study by the 
National Association of College Stores.

Access codes are typically single-use 
and subject to expiration after a six month 
period, if a student fails and retakes a 
course, they will need to repurchase an 
access code package in order to regain 
access to core course materials.
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NY State Receives Low Grade for 
Anti-Human Trafficking Legislation

photo by sammisreachers; courtesy ofPixabay

New York State barely passed with a grade of D from Shared 
Hope International. The grading takes into account 41 key legiS' 
lative criteria when grading states.

AUDREY SAMPLE

PROVISIONAL WRITER

New York’s human trafficking 
legislation received little praise in 
a recent study put out by Shared 
Hope International. The organi
zation studies states based on 41 
key legislative components that 
must be addressed in state laws; 
New York barely passed in 2017 
with a dismal grade of D.

Sex trafficking is defined by 
The Polaris Project, the non-prof
it company that runs the National 
Human Trafficking Hotline, as 
the use of “violence, threats, lies, 
debt bondage, and other forms 
of coercion to compel adults and 
children to engage in commer
cial sex acts against their will.” 
In New York, contrary to federal 
standards, victims are required to 
show that force, fraud, or coer
cion were used, even when the 
victim is a minor.

Melanie Blow is a found
ing member of the Rochester 
Regional Collation Against 
Human Trafficking and the chief 
operating officer of the Stop 
Abuse Campaign, a national 
organization preventing adverse 
childhood experiences through 
public education and public pol
icy. Blow said, “it’s always going 
to be traumatic,” when a survivor 
is forced to describe and relive 
the violence they have endured, 
especially in a public court, when 
their aggressor would be present.

New York State 
Assemblywoman Amy Paulin 
and Senator Andrew Lanza intro
duced Assembly Bill A6823B in 
2016 that would eliminate the 
requirement for victims to prove 
force, fraud or coercion when 
prosecuting sex traffickers. The 
bill is currently in committee, and

activists like Blow are encourag
ing New York residents to contact 
their elected officials and express 
their support, as “individuals can 
make a huge impact in getting 
bills passed and changed.”

Blow, a survivor of sexual 
abuse herself, said she agrees with 
New York’s report card, however 
she, “probably would have used 
different criteria,” to come to the 
same conclusion. She added “(I 
would) like to see New York do 
a lot of other things that are more 
holistic,” including increased edu
cation for law enforcement, and 
Child Protective Services becom
ing more invested in home visit
ing programs, since many child 
sex traffickers are the parents or 
step parents of the victim.

According to the Democrat 
and Chronicle, in 2017, 62 yoimg 
people disclosed to the Center 
for Youth’s Safe Harbor program 
that they had been sex trafficked, 
and they still have more than 
200 open cases. Blow said allies 
in Rochester can make a differ

ence by committing to learning 
about it. “You learn what to look 
for, you make the commitment to 
keep your eyes open and if you 
see something, you say some
thing.”

Warning signs of sex traffick
ing include an individual;

• Owing a large debt they are 
unable to pay off

• Not being in control of her/ 
his own money or identification 
documents (ID or passport)

• Being recruited through false 
promises concerning the nature 
and conditions of her/his work

• Working and/or living in 
locations where high security 
measures are taken (e.g. opaque, 
boarded up or barred windows; 
barbed wire, security cameras, 
etc.)

If you need help or you think 
you have come in contact with a 
victim of human trafficking, con
tact the Center for Youth at (585) 
271-7670.

Want more
of the Public Safety report?

Check out the full report from 
Jan. 28 - March 10 

https://bit.ly/2uvz2ZQ

1/31/18
• A panhandler was reported to be in Bldg. 8 
2/1/18
• The smell of marijuana was detected in Canal Hall
• A sticker of Pepe the Frog was on a banner in Bldg. I 
2/2/18
• Graffiti was discovered on a bathroom stall
• A student had her wallet stolen from the Marketplace 
2/4/18
• Profane writing on a chalkboard in Bldg. 9 
2/5/18
• A Pepe the Frog sticker was located in Bldg. 3
• Graffiti was found in Bldg. 9
• Numerous Pepe the Frog stickers were posted in two 
men’s bathrooms on campus
2/6/18
• Offensive graffiti in Bldg. 5 men’s bathroom 
2/7/18
• Graffiti was found in Bldg. 3 
2/9/18
• A Snapchat was sent about women’s basketball
• Contraband was found in Bldg. 3
• A swastika was found in a men’s bathroom stall
• Student reported student was sending threatening texts
• RA found what appeared to be marijuana in Trib. Hall
• An MCC student struck a light pole on Campus Drive 
2/10/18
• Graffiti was found in Bldg. 12 
2/11/18
• Staff reported lewd pictures on MCC’s Facebook page 
2/14/18
• Student feels she is being followed by another student
• Fire alarm in residence hall due to burning candles
• A resident student was found with drugs on the bas
ketball team bus, as well as in a room search of his suite
• A res hall student showed his penis to a female visitor 
2/18/18
• Political writing on chalkboard 
2/22/18
• Two Kodak employees felt harassed by a male (DTC)
• An employee reported her laptop was stolen 
2/27/18
• Graffiti was foxmd in Bldg. 9
• Graffiti was found in a bathroom stall in Bldg. 8 
2/28/18
• Patrol assisted Gates PD with the apprehension of a 
warrant suspect (DTC)
• A student reported that $200 was taken from her purse
• Two MCC residence students admitted to smoking 
marijuana in their suite
3/4/18
• Driver arrested for aggravated unlicensed operation of 
a motor vehicle in the second degree
3/5/18
• Building Services discovered writing in the men’s 
bathroom referring to Hitler
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Are You Smarter T1
Currently, most consumers only own one smart home device, opting to start out with 
the smaller and cheaper hubs that have speakers or a screen to act as extensions of the 

capabilities of our phones, including myself. The most popular of which are the 
Amazon Echo, Dot or Show, the Google Home variants and the Apple HomePod. 

Out of all possible options, the Amazon devices, using Alexa as then- 
assistant, were hands-down the most common despite Amazon barely 

having a stake in the smartphone market where Alexa originated from. 
Additionally, the Apple HomePod isn’t owned by anyone I spoke to, 

which surprised me considering the popularity of Apple smartphones 
and watches. This is due in part to the fact that Amazon has succeed
ed in making stable iOS and Android integration through a free app 
that takes little time to download and initialize.

As far as location, the most common places people tend to locate 
them are in central areas like dining rooms or kitchens, so that it 
can be used from multiple rooms in a more open space, and the 
most common uses for these are setting timers, making grocery 
lists, requesting information and playing music.

I foimd it odd that not one person I spoke to uses them to shop 
on Amazon, even though it is a large part of their marketing. As far 
as sound quality is concerned, Amazon was the reigning champ 

until the most recent Google Home releases, which 
offer superior midrange and natural sounds. 

If you’re looking to crank up Africa by 
Toto on infinite repeat, though, the 

Echo is your best bet, capable of 
much higher volumes without 

t distorting the quality.

Users of these devices are quick to 
buy a second, and of those I spoke 
to that own more than one device, 
all of them own Amazon and
Google devices in conjunc
tion, with Amazon being 
their first purchase.

The key factor in that 
decision, and the lack 
of brand loyalty, was in 
order to improve upon 
their first device’s capa
bilities; most complain 
that Alexa isn’t nearly 
as informative as Google 
and the voice recogni
tion software simply hasn’t 
been perfected yet, both 
aspects that Google has spent 
much more development time 
on than Amazon.
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lan A Smart Home?
Should you be worried about your privacy with these devices, though? The answer isn’t 

black and white, as everyone is entitled to their right to privacy and their own opinion 
on the niatter, but the truth is that every time these devices think you’re talking to 
them, they’re “listening” to you.

There are servers housing an incomprehensible amount of our personal 
data already, so you must ask yourself: do you want a voice recording of 
everything it picks up stored for data mining and monetization pur
poses?

Many of the people I spoke to voiced their concerns over the lack 
of safety or protection over their personal privacy, and a few haven’t 
made a single “smart” purchase yet due to those very valid wor
ries. As the industry continues to evolve, we’re unable to see yet 
just how companies will continue to adapt their own privacy 
policies and practices.

More and more smart technology is being utilized in home design and 
remodeling, too, as even Home Depot now has a page dedicated to smart 

home automation, with everything from light bulbs to water heaters avail
able from even more companies like SmartThings and Wink to be linked 

together. Of those smart services and appliances, the most popular options 
were the Ring Doorbell, the Nest Thermostat and the Phillips Hue Lighting 

System.
The Nest doorbell is helpful for those that can’t be home to receive deliveries or 

for security purposes as you can visually identify your visitOTS, control your lighting by 
voice or have them automated by movement is helpful at saving energy costs as well as navi

gating your home.
Using the Hue Lighting System alongside the Nest thermostat, users find comfort in being able 

to monitor and regulate home temperatures and lighting from anywhere, giving them the poten
tial to save on energy costs. Those that own any one of these devices say that they’re interested 
in loading up their whole house in time; the experience of adding these to your home is so fim 
and convenient that it entices the user into buying more, especially when you consider the ability 
of your appliances to notify you of flooding, fire, or any other potential malfunctions or dangers 
wherever you have access to your phone or the Internet.

Considering how many options you have to weigh, and the fact that this technology is still 
in its infancy, it is more than likely that unless you wait for the market to settle and become less 
fragmented, you’ll end up purchasing a few devices before you find the one that woiks best for 
you.

Most qualms described to me regarded a need for better programming, and that will only 
come with time and further updates. For those reticent due to privacy concerns, it may be a long 
time before you’ll be able to trust these purchases, if at all. Our future selves may simply have 
to accept a loss of certain amoimts of freedom in order to bring these devices into our homes, 
and our lives.
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According to an article written by Nate Wallace 
for smartasset, Rochester is considered the tenth most 
depressing city to live in. With that being said, Seasonal 
Affective Disorder, also known as SAD, is a very com
mon mood disorder that causes depression at the varying 
times every year.

In the majority of cases, people will experience depres
sion starting in the fall and continuing on into the winter 
months. This is caused by the lack of sunlight that occurs 
during the colder months.

Due to the reduced amounts of sunlight during these 
months, our internal clock gets disrupted, serotonin levels 
decrease, and changes in melatonin levels can occur dur
ing the changing seasons.

In some cases of SAD, people experience depression 
during spring and summer months only.

For those who experience SAD during warmer months 
usually start to have a disrupted schedule dining the sum
mer, such as taking vacations or going on summer break 
from school. People who have SAD during spring or sum
mer may also be self-conscious about their body, have 
financial issues, and may be bothered by the heat in many 

ways.
Symptoms of SAD during winter months can include 

oversleeping, appetite changes (especially cravings for 
carbohydrates), weight gain, and tiredness or low energy. 
As for SAD during spring and summer time, one may 
experience trouble sleeping or insomnia, a poor appetite, 
weight loss, and agitation or anxiety.

These symptoms can cause those diagnosed with SAD 
to become withdrawn from their social lives, have suicidal 
thoughts or behaviors, start to have problems in school or

work, begin substance abuse and also causes or amplilys 
other mental health disorders. To avoid major complica
tions of SAD, it is important to be diagnosed by a medical 
professional and begin treatments.

Treatment for SAD varies person to person. Treatment 
options range from therapy, such as phototherapy or 
light therapy, talk therapy, and medications for self-care. 
Phototherapy, or light therapy, is when someone is exposed 
to daylight or other forms of light to treat SAD. These light 
therapy lamps are easy to find and easy to^use.

Finding out a best fit solution to help decrease the 
symptoms of SAD can be best found by speaking with a 
doctor.

If you experience any symptoms of depression or sui
cidal thoughts, please contact your doctor or call the sui
cide hotline at 1-800-273-8255.

ZOE HODGE

PROVISIONAL WRITER

If you’ve ever been to New 
York City, you know that the one 
thing that they are not short of 
is pizza shops. On every street, 
there are at least two pizza 
shops that look exactly the same 
but taste completely different. 
Whether one’s sauce is sweet 
while the other’s is spicy, or 
another’s cheese to crust ratio is 
way off balance, each pizza shop 
offers up something unique from 
their competitors.

In Rochester, however, things 
are different. There are several 
chain pizza companies that offer 
the same pizzas with the same 
taste just at different prices. It 
can be hard to find that perfect 
pizza place that stands out from 
the chain restaurants while also 
maintaining a reasonable price. 
Joe’s Brooklyn Pizza, however, 
may be exactly what we’re look
ing for in a pizza restaurant.

With three locations across 
Rochester, one just a few minute 
drive from Monroe Commimity 
College, Joe’s Brooklyn Pizza 
offers us New York style pizza at 
reasonable prices with great cus
tomer service.

When you first walk in each 
staff member will greet you with 
a smile that seems as if they’re 
welcoming you into their fam
ily. You are also greeted with 
the smell of cooking pizza, and 
are actually able to witness the 
creation of your pizza. Unlike 
other chain establishments where 
everything is hidden behind a 
wall, Joe’s has an open layout 
that allows you to see every step 
of the pizza process. From mak
ing the dough to cooking the piz
zas, you are able to see exactly 
what goes on with your pizza.

This open layout concept 
also allows you to be able to 
see the familial dynamic of the 
staff’s interactions with each 
other. Although they all seem to

have their own special station, 
they have no problem jumping 
onto another station to help their 
fellow co-worker if they seem 
swamped. In addition. On top 
of their great customer service, 
Joe’s Brooklyn Pizza has very 
reasonable prices. A large, regu
lar, cheese pizza is only $19, and 
for just $2 more, you can upgrade 
to an extra-large. They also offer 
several deals, one of which is 
a two cheese slice and a drink 
combo for only $8.32.

Regarding taste, Joe’s does 
a spectacular job of creating a 
perfect harmony between sweet 
and spicy. Another positive note 
is that the sauce does not over 
power the cheese and vice versa. 
The two seem to become one, 
and they balance out the crunchi
ness of the crust.

Joe’s Brooklyn Pizza defi
nitely delivers on their prom
ise of being “A Taste of the Old 
Neighborhood,” in taste and in 
service.
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ROC Start-Ups: Eyes on the prize
AUSTIN ENDUS

LIFESTYLES EDITOR

Positive Sciences LLC and LighTopTech Corp. 
are two of the local companies that competed in 
Luminate NY’s start-up competition this past 
November.

Positive Science LLC is an advanced eye-track
ing company developing eye-tracking software 
and hardware. Their CEO, Jason Babock, stated 
that they “build wearable eye tracking technology 
and started out working with human adults before 
moving into infant research.”

When asked what impact Positive Science has 
on the Rochester area Babock replied “I have been 
around for 11 years, I was an RIT student in the 
imaging science program, and that’s where I got 
my start developing eye tracking.” Babock also 
stated “this is a perfect sized town, it’s got the 
right amount of technology, and a great optics and 
imaging community, a low cost of living and peo
ple are really helpful.”

Babock did state that there currently are no 
MCC students working at Positive Sciences but 
believes that in the future they will have opportu
nities in software development, business develop
ment and in their optics department.

LighTopTech Corp is also an optics engineering 
company. LighTopTech’s main focus is creating a 
way to see inside of humantissue without cutting 
it open. They can currently see through 2mm of 
composite materials and 0.6mm through organic 
tissue.

Christina Canavesi, the president of 
LighTopTech, had described their process as “opti
cal biopsy,” stating that they can “see inside of 
tissue, with no cutting making it completely non- 
evasive.” Canavesi stated that they are “currently

working with a number of local companies to 
commercial their product.”

When asked what local impact they have on the 
area, Canavesi had said that they“come from the 
University Of Rochester Department Of Optics,” 
as well as “we have been finding a lot of support 
and help from the local community.”

There are currently no MCC students or alumni 
working at LightTopTech but Canavesi believes as 
the companygrows more positions and opportuni
ties will be available for people looking to go into 
the optics field.

Both companies will compete once more in the 
second round of Luminate NY’s start up competi
tion this coming June where both companies stand 
the chances of winning a share of $2,000,000 in 
funding.

(above): the equipment used 
to track eye movements in test 
subjects

(at left): eye tracking devices 
being tested in the office
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Customers can immerse themselves into a virtual reality world 
using a headset and controllers while friends and family watch 
along on monitors around them.

VII
■•I^AVISIIOVSBII,
^ new virtual experience makes its 
[lome in Rochester

it ^

Iff
photos by Austin Enders

AUSTIN ENDERS

LIFESTYLES EDITOR

On Mar. 17, a new virtual reality (VR) 
arcade opened in the Jefferson Plaza. 
Offering fiee 15-minute trials to all who 
attended the grand opening.

VR Playground is only one of two 
locations in the immediate Rochester 
area that offers a VR experience for an 
affordableprice. The opposition, VeRacity 
VRcade also opened a month before on 
Feb. 24 on Point Paric Dr.

The IliiffliieiiK

VR Playground is owned byRuss 
Tartaglia, and run by his friends and fam
ily. This local family run business was set 
into action following a chain of events that 
started on a family trip to Florida.

Tartaglia detailed his thought process 
behind the development of his new busi
ness venture, “the resort we stayed at had 
a virtual reality arcade, where we rented 
some time and I just thought “this is awe
some, this would be a great Christmas 
gift”. Within two weeks I had a home 
system set up and I watched all my son’s 
friends come over and try it out, and I 
thought there’s got to be a business model

behind this.”
Tartaglia’s motive for starting VR 

Playgroimd is his desire to spread the 
enjoyment and bonding experiences that 
he and his son had experienced in Florida 
and their living room

However, the goal of VR gaming to 
Tartaglia’s is to “get the gamers out of their 
house and off their computers.”

ne Clrttml •peaiMi
The grand opening of VR Playground 

served as a fruitful experience. Customers, 
young and old, had flocked to the opening 
as every station was filled with all sorts of 
different customers.

Russ Tartaglia, his wife and his mother 
were all standing front and center upon 
entering. Tartaglia and the rest of the staff 
would later explain that they pride them
selves on customer interactions and creat
ing long lasting bonds with their custom
ers. This rang true as you overhear the 
staff showing videos and photos of their 
customers experiences with the rest of the 
staff as well as new customers.

The stations filled with a large array 
of games to play, from zombies, to job 
simulators, to walking off a plank, the 
entertainment levels were astounding. The

attention spans of children and adults alike 
were captured for hours.

My Cx|K!$rieBre

When I arrived to VR Playground I was 
greeted, as previously mentioned, by Russ, 
his wife and his mother. They had imme
diately allowed me to start poking around 
the game floor as well as ask questions, 
gather photos while treating me to any
thing I required to write my piece.

When I had finally sat down to inter
view Tartaglia he was down to earth and 
very friendly. Our interview flowed as 
smooth as the river Styx on a clear day and 
I could relate to his sense of being an “old 
gamer” as he said himself.

Following out interview, 1 had faith 
in their business. Tartaglia and other co
workers had easily approached me, learned 
my name immediately and were open to all 
questions I had.

The most stand out moment that had 
proved their authenticity was their recital 
of experiences their customers were hav
ing. I had witnessed one of these events.

I had the opportunity to witness a 
grandfather, possibly in his 70s-80s, take 
his grandchildren to this location for a 
bonding experience. 1 was not present

when they arrived but I was there for their 
departure, the family left with smiles on 
their faces and stories of how much ftm 
they had, begging grandpa to retixm in the 
new future. 1 had found this to be heart
warming as it now opens a door for the 
grandfather to his grandchildren, allowing 
them to make countless memories and sto
ries for the years. This video game experi
ence managed to pull these children from 
their home consoles where they pay no 
mind to anything but a screen.

VR Playgroimd had given them the 
opportunity of continuing their day of 
gaming, as kids do on Saturdays, while 
also allowing a bonding experience for all 
involved.

Overall, my time on their VR systems 
was a great time, and I would return, as 
their machines are kept up to standard 
and allow for countless experiences. But I 
would more so return just to witness new 
bonds and experiences being made by oth
ers, instead of myself.

If interested in trying the VR experi
ence yourself VR Playground offers the 
following daily play rates:

30 Minutes $25
60 Minutes $40
90 Minutes $60
120 Minutes $75


