
National Agri-Marketing Association Team

The Product:

The Marketing:

Financials:

Product Placement:
Year 1:
- Whole Foods stores in Southern California
- Amazon, Bristol Farms & Thrive markets
Year 2:
- Remaining California Whole Foods
- Oregon Whole Foods
- Relationship with Drizily
Year 3:
- Trader Joe’s in California
- Whole Foods in Washington

Competitive Analysis:

Market Analysis:
- Produce industry is worth $554 billion.
- 20% of fruits never leave the farm.
- At home parties and mixed drink consumption have increased.
- 43% of consumers are curious about a new margarita mix.

William Britt, Thomas Coene, Caroline Crouch, Melissa Keller, Kate Preston, Lydia Williams & Dr. Sophie Ano

The National Agri-Marketing Association is the nation’s largest 
professional association for professionals of marketing and 
agribusiness. SUNY Cobleskill’s team is the only NAMA team in New 
York. This is the fifth year for the NAMA team. 

The Results:
The SUNY Cobleskill NAMA team was 
placed in a heat with The Ohio state, 
University of Nebraska Lincoln, 
University of Minnesota and New 
Mexico State University. Feedback 
from the judges included statements 
such as “I would actually buy this 
product” & “Terrific Brand 
awareness”. The teams score 
increased 12% from the following 
year.

SWOT Analysis:

Introduction:
Taking lemons, limes, strawberries, kiwis, and peaches that your grower 
members have previously been forced to leave behind, Segunda delivers an 
opportunity for a diversified stream of revenue for Golden State’s grower-
owners. Golden State can also have confidence in knowing the Segunda will 
deliver consumers a simple, sweet, and sustainable bar-ready drink mix that 
they can feel great about enjoying at home.

Strategy Statement: Segunda will give our target market of consumers a 
premium, all natural line of cocktail mixers that will give our consumers piece of 
mind that they are helping to solve the food waste crisis, while also providing 
them with an enjoyable drinking experience. 
Goal: At Segunda, we are committed to filling an overlooked gap in the all-
natural cocktail mix market, while doing our part to help solve the food waste 
epidemic. In addition, we are devoted to investing back into the communities 
we work and do business in as much as possible.

Business Proposition:

Margarita Mobile 

Advertising & Promotion:

Consumer Profiles:


