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FROM BEGINNING 
TO END - TIMELINE 

After researching into how a comic book studio is run and marketing, now comes the most important 

part, the actual creation of a comic book. Like with any printed media, comics also follow a strict set 

of rules and formating, and story writting must be finalized and approved before and single line is drawn. 

 

In the professional, comic book publishing industry, there are different media of how a book is defined:

   - Comic book 

  - Comic Strip 

   - Editorial Cartoon 

   - Gag Cartoon 

   - Graphic Novel 

   - Webcomic 

   - Webtoon 

Focusing on comic books, formating and sizes varies from country to country. In the United States, 

American comic books are usually thin, periodical books, typically 32 pages long, fully colored normally 

sold in plastic bags with a cardboard sleeve behind it, normally bought in comic book shops. In Europe, 

comics are referred to comic albums and are printed in A-4 format, 8.4x11.6in, and are 40-60 pages 

long, but some can go as long as 100 pages; these comics are like a hybird of comic books and graphic 

novels. In Japan, comics are referred to as Mangas, mostly drawn in black and white,  
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CONCEPT: 
INTRODUCTION TO HEN HOUSE COMICS 

 

As established in part one, HEN HOUSE COMICS is a self publishing comic book studio, so all 

comics will be drawn and printed in house, using only the resources available in the location.  

 

Traditionally, before any drawing is done, a comic begins with an idea. A group of writers would work 

together to brainstorm and review ideas for what the next comic book issue is going to cover, if it 

is for an already established. However, if it is a new comic series, the ideas and drawings would be 

reviewed and then would have to be approved before  any work can be done. 

 

Currently, HEN HOUSE COMICS only has 1 artist and writer, myself, so the first comic will be a new 

series called “Numinous Odyssey”, a fantasy adventure story. 
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HOW A COMIC 
BOOK IS MADE 
 

WRITING THE STORY 
The first step to publishing a comic book is the story, the main focus of the comic. For this comic, it 

will be a one shot, short story which will be told in 32 pages. The story of Numinous Odyssey is the 

story about a group of travels going on an adventure and fighting unknow monsters terrorizing their 

world. The story has gone through servel rewrites until a plot was was agreed upon and made sense. 

 

WRITING THE SCRIPT 

After a story is created, the next step will be making a script. A script is used to lay out dialogue and 

stage the scene for the panel, as well as the number of panels in each page. Unlike most graphic 

novels, comics must be able to tell a story within a limited amount of pages and make sure that there 

is a consistency through out the pages. 

 

CHARACTER DESIGNS 

Artists come up with designs of how the character(s) would look like based off the information given 

from the story and script. Like with stroies and scripts, a character’s design will change throughout 

the its development. 
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LOGO DESIGN 

This is the title logo for the comic book Numinous Odyssey, including the sketch, line art, and colors. 
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CONSTRUCTION OF THECOMIC BOOK PRINT 

Traditionally, the penciler, the artist who draws the sketches for the comics, would draw on an 

11x17in tabloid sized bristol board with margins marked with non-photo blue, but for this comic, it 

will be drawn digitally with the following program and tools: 

Adobe Photoshop is the program used for the sketches and line work of the pages, as well as 

Adobe InDesign for page layout and printing. For the actual drawing part, a 10x6in drawing tablet 

is used and can simulate drawing with pencil and paper, along with pen pressure for line variation. 

Althought this is drawn digitally, the document will also be using the same margins and sizes. 

 

MARGINS 

The document is set to 11x17in tabloid size at 300 dpi, with a 1in margin and a 1/4in inch trim on all 

sides. After the art work is completed, the pages will be reduced to 6.63x10.25in on Adobe InDesign 

with a 1/4in bleeds. The comics are printed on 60lb text paper, for both pages and cover. 
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FINAL PRINTS 
Comics printed and full assembled 
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ASSEMBLIY OF THE COMICS 

The pages are printed on 60lb non-glossey text paper, which is close to the actual paper used in the 

professional printers which is a semi-glossey thin paper. In American comic books, the books do not 

have a thicker cover is because during the early years of comics, they were printed for newsstands 

and were a monthly product, so it was expected for the books to be discarded. The spine is has 2 

staples that holds its pages together and stands at 6.5x10.5in with 32 pages of content. 

 

TIME LAPSE 

The process of creating a comic book will vary in time, depending on factors, such as the size of the 

creative team, the speed of the artist, etc. One average, a comic book, from start to finish, would 

take about a month to complete with a small team, but for someone who is doing everything by 

themselves would take a much longer time. However, this book was complete in a much shorter 

time, because of the limit time frame. Numinous Odyssey was drawn and completed with a span of 

3 and a half weeks. 

 

WHAT IS DIFFERENT? 

The book has adapted a unique art style of have the line art, where it looks sketchy and rough, 

because the art was taken from the original rough sketch and were edited to look as clean as 

possible. Normally, after the sketches are made, the inker would draw over the line with ink and 

then it will be passed to colorist and letter before it is sent for printing; However, because the comic 

was drawn from the sketches, the process bypasses the inking and coloring phase and straight to 

lettering, then sent to print. 
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BUSINESS 
CARDS
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FRONT 
2in x 3.5in

BACK 
2in x 3.5in

DESIGNING THE CARD 

The business card will be printed vertically, to fit with the design of the HEN HOUSE COMICS 

logo on the front. On the reverse side, an example of illustrated work will be printed along with the 

name and contact information of the artist on the lower right hand corner. 

BUSINESS CARDS
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CLOSE UP OF PRINTED 
BUSINESS CARDS 
Cards were printed through moo.com, using their standard dimension for business cards and 

printed on an 80lb matte finished stock. 
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SAMPLE IMAGE FOR THE REVERSE SIDE 

“Dungeons and Dragons” - by Roxanne Farfan  
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WEBSITE
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DESIGN BRIEF FOR THE 
WEBSITE’S CONTRUCTION 

When developing a website, there are a couple of question you should ask yourself to better under 

what your website’s purpose will be. These are a couple of questions to keep in might when planning 

the interface of the website. 

 

TARGET AUDIENCE: INDIVIDUALS

What is the age range of your target audience?
Our age range would be idealy all ages, but the main age target would range between 
18-30.

Will your site appeal to more women or men?
While it can appeal to both, the art work, depending on the artist, may appeal more to 
men. We aim to appeal to both. 

Which country do your visitors live in? Do they live in urban or rural areas?
The visitors will most likely be from an urban area, such as a inner city location.

What is the average income of visitors? 
It would be an average income, from $20k to $50k a year.

What level of education do they have?
High School graduate/GED to at least 2 year college degree. 

What is their marital or family status?
Most likely single.

What is their occupation? 
Can vary, but may be involved in the art field, such as illustration or graphic design.

How many hours do they work per week? 
Chances are the visitors might be part-time workers, ranging between 30-40 hours a 
week

How often do they use the web?
Might visit weekly or monthly, to see if there are any updates for their favorite series

What kind of device do they use to access the web?
Desktop would be used most, when they want to read the comics at their homes.



HEN HOUSE COMICS | 16

TARGET AUDIENCE: COMPANIES 
This would aim more for companies looking to hire artists for a long-term or short-term 
projects and works. 
 
What is the size of the company or relevant department?
A fairly sized creative team of penciler, inkers, and colorist, writers and editors. 
 
What is the position of people in the company who visit your site?
Team leaders, such as head editors and senior artist. 

Will visitors be using the site for themselves or for someone else? 
For themselves to see what kind of work the artist have made in the past.

How large is the budget they control? 
Depends if the work will be done in house or commissioned based, how much 
commission prices that are agreed on and if there is any marketing involved. Budget may 
run up to around $200,000 to cover costs of artists and publishing. 
 
The following are personas of the target audience the website would aim to attract.

NAME Vanessa Ryan Samantha Ken Ashen

GENDER Female Male Female Male Male

AGE 20 36 18 22 28

LOCATION New York Texas Califomia Florida Boston

OCCUPATION College 
Student

Graphic 
Designer

Tech Support 
Intern

Retail Worker Freelance 
Artist

INCOME $11,000/a year 
Working on 
campus

$60,000/a year $25,000/a year $15,000/a year 
Part-time

$34,000/a year

WEB USE Daily 3-4 Days a 
week

Daily 2-3 Days a 
week

3-4 Days a 
week
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Key Motivations 
 
Are they looking for general entertainment or do they need to achieve a specific goal? 
The website will mainly be for entertainment, showing the brief history of Hen House Comics 
and how a comic is made.

If there is a specific goal, is it a personal or professional one?
If it was for a specific reason, it would be for personal reason, for those who are curious 
about the company. 

Do they see spending time on this activity as essential or a luxury? 
It would be a luxury, since it is just an interactive timeline.
 

Specific Goals 
Do they want general information/research (such as background on a topic / company), 
or are they after something specific (such as a particular fact or information on a 
product)?
The website is a timeline so it would be for general information and research, giving 
background information about the company.

Are they already familiar with the service or product that you offer or do they need to 
be introduced to it? 
More than likely, people may not know the name before hand, so they would need to be 
introduced to Hen House Comics

Are they looking for time sensitive information, such as the latest news or updates on a 
particular topic? 
The timeline website won’t need to be to always updated unless there is a major change to 
the company, so the information will remain the same.

Do they want to discover information about a specific product or service to help them 
decide whether to buy it or not?
Yes, visitors will have a chance to check out the different artist and comics that were 
published but said artist, so they will know the quality of the products.

Do they need to contact you? If so, can they visit in person (which might require 
opening hours and a map)? Or might they need email or telephone contact details? 
For questions about the comics or just general information, they can contact us via email.
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HOME

ABOUT

IDEA

LOGO

DRAW

SITE MAP 
The website will be a single active scroll, using only 1 html 
file using div classes to navigate through the website.
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WIREFRAME 
A rough mockup of what the web may look like. 

LOGO

HOME | ABOUT | IDEA | DRAWING | FUTURE

IMAGE

Sam nullorro blabo. Nam ut harum 
acessi secus et quisqui occus rese 
cust officient autem conest, odi 
dolore nobisitatest quid quiae as net 
pore postrum, te volessimus, officid 
moluptatet oditae nem alibus ex eos 
susanda ndamet hil et ommodis di 
quid molupiendam eseque nimus 
num a con et quiatiorro qui aut ex-
ceper sperchil magnihi llorece remo-
lup tiatureriae. Fugia quiaepedi ut 
eum fuga. Solorep editio di

HEN HOUSE COMICS 
TIMELINE
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MOCK UP 
An Illustration of what the final website may look like. 
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FINAL WEBSITE 
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FINAL SHOW
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PREPERATION FOR SENIOR SHOW 
The event will take place on May 10, 2018 at SUNY Cobleskill, where the graduating 
seniors will present their final project to their peers and faculty. Each student is given a 
table and a limit space to display works and posters,such as booklets, labeled products, 
and websites. HEN HOUSE COMICS is being keeping a consistant theme of the main 
logo, having printed work presented in a vertical orientation, and have a minimal feel in 
the display, making the printed comic book the main focus on the table. 

1 2

3

4

5

6

72in

72in

1 - Printed comic books 
2 - Process books 1 & 2 
3 - Business Cards and card holder 
4 - Stickers 
5 - Laptop to display website 
6 - Posters 
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POSTERS 
Hanging onto the walls, there will be 3 posters, one of the 
HEN HOUSE COMICS logo, an original illustration for the 
show and a panel from the comic pages. 

This poster is a promotional illustration for Numinous 
Odyssey, featuring Valkarye, the protagonist, running 
towards the viewers, using different shades of reds and 
yellow to draw attention from afar and invite people to 
come to the table to read the comic. 

With the strong use of warm colors on the pervious poster, 
an enlarged version of the HEN HOUSE COMICS logo, 
with its signature Urban Blue pallet, placed next to the 
other will compliment and be the opposite; one is warm 
and animated and the other is cool and static. 
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As an offset to all the vertical works, a horizonal poster was 
made to place above the 2 vertical poster.This poster is an 
image taken from one of the panels of the comic pages, lines 
redrawn and refine, and colored with a bright blue sky, the 
main characters looking down at the view. 
The message reads “Ready for an adventure of a lifetime?” 
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SENIOR SHOW TABLE 
The final setup for the table at the senior show 
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READERS AND 
REFLECTION 
 

Before the show, the comic book was shown to different people within our target age 

demographic, asking them about their thoughts on the content of the comic. Our target age 

is between 18-30 years old, most of them are within the Graphic Design major, some were also 

comic book and anime fans. They were given the book to review over, and the majority did enjoy 

the work, saying that the art work was very detailed and the dialogue was fun to read, they liked 

the personalities of the characters and the action scene was the highlight of the reading. Common 

complaints were that they wish the comic was in full color, like the posters at the show, better pacing 

of the panels, some were too short, and that the cliffhanger was a “buzz kill” because they wanted to 

read more and where unsure when the story will be completed. 

 

Overall, The expirence from this project was very educational, especially since this is just an example 

of how the comic book industry works, at least for a self-publishing studio with a very minimal team. 

A concern that came up during the creation of this project was “how does this relate or reflect the 

field of graphic design?” As mentioned in part 1, most people sees comic books a gathering of 

nicely drawn picture in one book, and that anyone can publish one with very little effort. However, 

after doing indept research, there are many elements from basic graphic design that contributes to 

the layout and printing of the comic. Composition of the figures, line weight, color theory, typography, 

and proofing are just a few examples of how this is representing the principles of graphic design. 

 

In conclusion, there is many factors that goes into starting an independant comic book studio, 

let alone a comic book. You would need to understand what is currently popular with your target 

audience and see if you can meet their demand to provid quality art work and effective stories. 

HEN HOUSE COMICS could become an official studio in the future, if given the chance and more 

research would be done to better this company.


