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This project focuses the fact 

that many people are unaware 

on how to survive in the wild 

and presents them with visual 

guides and kits for purchase to 

make survival easier and less 

stressful during the emergency 

situations that may arise 

while living without electricity 

The guides will introduce 

and thoroughly discuss the 

water, fire, shelter, medical, 

and orienteering aspects of 

survival. 

Description
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OBJECTIVE

The objectives include spreading awareness 
about the possibility of a tech apocalypse and 
providing the customer with the information 
they need in order to be better prepared for 
disaster to strike.
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RESEARCH

Imagine you are sitting in your home, watch-
ing a movie with your family on a Saturday 
night. Suddenly, your house loses power. 
Everything digital shuts off, and you are 
all sitting in the dark. You think to yourself, 
“Well, this is normal. Power will kick back on 
at any minute now.” Minutes turn into hours, 
and then you begin to hear terrifying sounds 
coming from outside: shattering glass and 
scraping metal. You look out a window, to ob-
serve that a passenger airplane has crashed 
to the ground as a result of losing navigation 
and satellite connection, setting itself and 
the buildings surrounding it ablaze. The pow-
er is out in every city, town, and building in 
the world. There is screaming, running, and 
flames everywhere. We have finally experi-
enced the technological apocalypse that the 
rumors had been warning us about for years. 
What would you do in this situation? Are 
you equipped with the tools and knowledge 
needed to protect your family and stay alive?
 The goal of this project is to help 
people prepare themselves for full-time living 
in the great outdoors. During the new digital 
era, many people have become somewhat 
detached from nature, and as a result, are 
intimidated and confused by it. We have 
become very comfortable with allowing tech-
nology to do our work for us, and so we have 
forgotten how to do many things by our-
selves. Many theories about the inevitable 
failure of technology can be found discussing 
how, one day, all technology and devices 
could permanently cease to function for a 
number of reasons ranging from human error 
to intentional human action(Tynan). If this 
happens, we will no longer be able to rely on 
electricity to take care of us. We will have to 
either learn basic survival skills on our own 
by trial and error, or prepare ourselves ahead 
of time and have a plan in place in order to 
protect ourselves and our loved ones. 
 The key to survival is preparedness. 

By doing research and acquiring utilities 
needed for self-sustenance, one will have a 
higher likelihood of successfully enduring the 
elements. The intended focus of the project 
will be providing information on the following 
four topics: fire, water, shelter, and first aid. 
Those are the most basic necessities for life. 
However, food, clothes, and other fundamen-
tal effects will also be discussed in detail.
 According to survival instructor Tim 
MacWelch, with over two decades of out-
door survival experience under his belt, there 
are ten different ways to filter water in the 
outdoors in order to make it drinkable for 
humans. If you have the necessary tools, you 
can clean water on your own by methods 
such as boiling and filtering using coal and 
sand, or you can purchase products that filter 
water for you. MacWelch includes methods 
like boiling, survival straws, adding liquid 
bleach to water, and SODIS (solar water 
disinfection) that are effective ways to stay 
healthy while drinking water found in the 
wild.
 Fire is another essential element for 
survive the great outdoors. You can use it 
for heat, light, cooking, purifying water, and 
even a signal. Similarly to water, there are 
also many ways to build a fire in the wild. A 
man who calls himself “Graywolf”, and is a 
Former Counterintelligence Special Agent, 
US Army Chief Warrant Officer, and Combat 
Veteran, wrote an extensive article on his 
website about the proper way to start a fire, 
taking all things into consideration. Accord-
ing to Graywolf, it is important to consider 
where you are, what kind of wood you use, 
how much space you have to work with, and 
the kinds of kindling and tinder that you have 
available to you (“How to build a fire the right 
way”). Also, weather conditions and seasons 
are important factors. Carrying tools such as 
matches, lighters, and premade tinder can 
make building a fire much easier (AlfieAes-
thetics).
 Shelter is the next big topic when 
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talking about emergency survival. If, for 
some reason, your home gets destroyed 
and you have no options for alternate hous-
ing around you, it’s time to make your own 
shelter. It’s not easy to find the materials to 
make them, and if you’re in a situation where 
you don’t have access to any, then this infor-
mation will be indispensable to you. By using 
things found in your immediate environment, 
no matter what biome you are in, a reliable 
and effective shelter can be built. Although, 
it is helpful to have access to things such 
as tarps, rope, and paracord to aid in the 
construction. “Just in case Jack”, as he calls 
himself, runs a website on which he discuss-
es several different ways to build outdoor 
shelters out of nature using materials like live 
trees, dead trees, branches, and leaves. He 
even wrote about how to build an effective 
shelter out of snow during the winter season 
or in an arctic region.
 All other necessities aside, the one 
that seems to be frequently overlooked by 
outdoorsmen and avid campers is first aid. 
A simple five dollar kit from your local de-
partment store just won’t do. Its usefulness 
will be limited and short lived. If ever faced 
with a life-threatening emergency, you’ll be 
grateful to have a kit fit for the military. This 
includes everything from band aids, gauze, 
and medical tape, to tweezers, ointment, and 
broad spectrum antibiotics to fight off infec-
tion (AlfieAesthetics). It’s very likely that life 
outdoors will result in at least minor injuries 
such as cuts and lesions, making a first aid 
kit imperative to survival and health.
 Along with the aforementioned ways 
to make use of one’s surroundings while 
living off the land, one of the most useful 
ways to use the region’s flora and fauna is 
to make food and drink from it. In upstate 
New York, wooded areas and bodies of water 
are easy to find. And within those areas, 
wild animals run freely. Deer, bear, fish, and 
turkeys are just a few edible animals that 
can be hunted and caught for food.  Cooked 
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to the proper temperature and seasoned, 
they can make tasty meals that are filling 
and offer a high nutritional value. That’s not 
all, as there are many varieties of naturally 
occurring plants that are edible. For exam-
ple, in the Adirondack mountains, berries are 
especially abundant and  not only are they 
delicious, but they also provide nutrients and 
antioxidants that can even soothe medical ail-
ments. Berries and fruits, in conjunction with 
wild herbs and leaves, can be used to brew 
teas that offer a multitude of health benefits, 
as well. Special combinations are known to 
ease ailments like a sore throat, a headache, 
and an upset stomach(AlfieAesthetics). The 
teas can be made using a simple metal pot, 
by bringing the ingredients in addition to 
water to a boil for a few minutes. The fact 
that this region is full of farms makes it even 
easier to get hands on edible plants. There 
are hundreds of corn, wheat,vegetable, and 
livestock farms all over upstate New York that 
can be utilized, if all other options have been 
exhausted. All of this information will be 
included in the form of a cookbook.
 Having utilities and tools to help 
gather, collect, store, and kill things will 
unequivocally make life easier while roughing 
it. Tools like a knife, hatchet, firearm, cook-
ing pot, metal canteen, and other recycled 
items are pertinent to outdoor survival 
tactics. Without useful tools, it will be almost 
impossible to complete tasks such as cut-
ting wood, boiling water, and killing wild 
animals. Having a hand-wound flashlight is 
also extremely useful. Batteries have a very 
long shelf life and are advantageous if you 
plan to carry items that require their power. 
Gathering these effects before the emergen-
cy happens is positively crucial for surviving 
life-threatening situations. Another way to 
prepare for emergencies is stocking up on 
the appropriate food items. Bottled water 
lasts years as long as the containers are 
never opened, and many canned and dehy-
drated foods can also last for years (Nubie). 

By collecting these items ahead of time, 
the very vital moments immediately after a 
disaster can be spent focused on other, more 
important things instead of food and water. 
That worry can wait until later, once you and 
your family are safe and out of harm’s way.
 By acquiring the knowledge and skill 
sets necessary to be able to survive and 
thrive in the wild, humanity will persevere 
in the event of a complete technological 
collapse. Being prepared is  vital, and being 
equipped with tools and information will 
provide a higher likelihood of survival and 
quicker adaptation to new situations brought 
about by emergencies. By creating physical 
objects, we can assure that the contents 
can be available at any time. For example, if 
tragedy strikes and we are no longer able to 
access an internet connection, one cannot 
simply do a Google search asking “where 
can I find deer?” or “Which plants can I eat 
in my area and where can I find them?”. This 
information will be at the fingertips of the 
customer if they choose to purchase this 
product. By studying the contents, the reader 
will gain a well-rounded knowledgeability in 
basic survival tactics, and be ready for action 
in case of an emergency situation, such as 
technological collapse. 
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GOAL
The goal of this project is to help people 
prepare themselves for full-time living in 
the great outdoors. During the new digital 
era, many people have become somewhat 
detached from nature, and as a result, are 
intimidated and confused by it. We have 
become very comfortable with technology 
doing our work for us, and so we have for-
gotten how to do many things by ourselves. 
Many theories about the inevitable failure of 
technology can be found discussing how, one 
day, all technology and devices will perma-
nently cease to function. If this happens, we 
will no longer be able to rely on electricity to 
take care of us. We will have to either learn 
basic survival skills on our own by trial and 
error, or prepare ourselves ahead of time 
and have a plan in place in order to protect 
ourselves and our loved ones. 

METHODS
I will be searching for information about 
survival tips, tricks, and hacks, as well as the 
basics on outdoor living and self-sustenance. 
I plan to create four categories of study: fire, 
water, shelter, and health. I will find addi-
tional information about hunting, fishing, and 
trapping in the wild. Recipes and preparation 
instructions for hunted and gathered food 
will be included in the form of a cook book. 
However, since this information will vary by 
region, the focus will be on Upstate New 
York.

RESOURCES
Through the use of existing information in 
forms such as books and websites, in addi-
tion to my own knowledge, I will construct 
thorough and aesthetic presentation of all 
information required to succeed and survive 
in emergency situations. The amount of de-
tail included will exceed the amount found in 
similar existent products.

BENEFITS
By acquiring the knowledge and skill sets 
necessary to be able to survive and thrive 
in the wild, humanity will persevere in the 
event of a complete technological collapse. 
Being prepared is crucial, and being equipped 
with tools and information will provide a 
higher likelihood of survival and quicker ad-
aptation to new situations brought about by 
emergencies. Be creating physical objects, 
we can assure that the contents can be 
available at any time. For example, if tragedy 
strikes and we are no longer able to access 
an internet connection, one cannot simply 
do a Google search asking “where can I find 
deer?”, “Which plants can I eat in my area 
and where can I find them?” This information 
will be at the fingertips of the customer if 
they choose to purchase this product.We aim 
to provide guides and tools for self-suste-
nance in the event of a tech apocalypse.

RESEARCH PLAN
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QUESTIONS
How many people are actually worried about 
preparedness for emergencies? How can we 
spread awareness about the possibly detri-
mental future of technology? How can we 
convince people to get outside and familiar-
ize themselves with nature? What methods 
of delivery can we use that will ethically 
persuade the customer to purchase the 
product?
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ASSUMPTIONS
Many people lack skills in outdoor living and 
are unaware of the threat of the collapse of 
the digital world as we know it. Many people 
are overlooking the importance of prepared-
ness for emergencies. Many people don’t be-
lieve that it’s possible for the world’s electric 
power to fail.
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MISSION STATEMENT
We aim to provide guides and tools for 
self-sustenance in the event of a tech apoc-
alypse. We aim to provide guides and tools 
for self-sustenance in the event of a tech 
apocalypse.
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VISION STATEMENT
We want the public to be more aware and 
knowledgeable about how to fulfill their own 
needs independently without technological 
assistance. We want the public to be more 
aware and knowledgeable about how to fulfill  
their own needs independently without tech-
nological assistance.
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AUDIENCE

WHO?

Anyone is allowed to participate, however, 
adults will be the most likely participants 
because children are not as concerned with 
the information presented.

HOW?

They participate by learning about the materi-
al through both the product and independent 
research. Participation can be extended into 
every day life as the customer thinks about 
and plans for their actions in case of an 
emergency event.

WHY?

Participation is very meaningful, as the prod-
uct includes crucial tools to aid in survival. In 
a life or death situation in the event of a tech 
collapse, individuals who do participate are 
more likely to survive in the long term.

IS PARTICIPATION VOLUNTARY?

Yes, it is completely voluntary, however, it 
is highly encouraged for all individuals to 
consider the content seriously and conduct 
their own independent research on the sub-
ject to better familiarize themselves with the 
information if they choose not to purchase 
the product.

My name is Steven. I’m 31 and I live in Albany, 
NY. I felt that this was a great educational 
tool to better prepare me for living without 
technology in the event of a natural disaster, 
or other situations that cause power outages. 
The content is diverse with information 
about need-to-know skills, tricks, and tips 
on survival. I feel better equipped with my 
purchase of both mega survival kits and the 
five guidebooks. I am excited for my next 
outdoor adventure so that I can use some of 
these supplies and guides. 

This sample customer has thoroughly exam-
ined the content of the product and has giv-
en his honest feedback based on his opinion 
of the information presented.
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ANTICIPATED RESPONSE

Upon considering the possibility of a tech 
apocalypse, the viewer should become 
engaged with the product and regard it with 
seriousness and urgency. The viewer should 
take the initiative to become responsible for 
their own wellbeing in regard to their suvival.

VISUAL COMMUNICATION OBJECTIVE

The brand should communicate that the topic 
at hand is incredibly important.. The nature of 
the project is serious, functional, educational, 
and eye-opening. The brand is mature and 
sophisticated, sparing visual complexity and 
applying simplicity with a side of austerity. 
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BRAND POSITIONING

CUSTOMER EXPECTATIONS

The customer expects the information in the 
products to be thorough and accurate, and 
for the contents of the kits to be high quality. 
They will also expect the information to be 
easily understood, as time is of the essence 
during emergencies. 

ANTICIPATED OUTCOME

The outcome is that more people are 
educated in survival skills and knowledgeable 
about how to feed, hydrate, shelter, and heal 
themselves in the great outdoors if there is 
no technology available. By purchasing this 
product, the likelihood of the buyer’s survival 
will increase dramatically because they will 
be prepared for outdoor living without digital 
assistance.
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POSITIONING MATRIX
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PRIORITIZING CONTENT

ENGAGEMENT
An engaging way to present the content is 
to use photography of the great outdoors. By 
presenting images of nature, the customer 
will feel closer to it and not as intimidated by 
the content. 

PRESENTATION
The presentation demonstrates a product of 
high value. It relies more on sophisticated, 
mature design instead of using flashiness to 
grab attention. The design choices portray a 
more modern feel than traditional, as the con-
tent revolves around the future. 
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LOGO THOUGHT PROCESS
The name of the brand originated as “AFTER-
MATH”, which depicted the severity, urgency, 
and drama that the topic represents. The logo 
began as an all caps serif typeface that some-
what resembled industry and military. The 
aesthetic was roughed up to indicate wear 
and age, however, the overall look turned out 
very intimidating and scary. The intention of 
the product was not to induce fear and dis-
comfort in the consumer, but sophisticated 
content and maturity. After careful research 
and consideration, the name then was recon-
figured as “LIFELINE”, which better represents 
the ideas behind the project. The logo was pri-
marily designed as the EKG line, however, it 
was decided that the design was too closely 
related to the medical field, which is only one 
aspect of this project. Different approaches to 
an illustrative design were executed, however, 

they still didn’t seem to capture the ideas ef-
fectively.To better capture the entire meaning 
more accurately, the logo was simplified into 
typographic representation. Experimentation 
with decorative typefaces was performed, 
and resulted in an immature-looking logo that 
did not seem to represent the product in its 
fullest. Further research and experimenta-
tion of type ended in the use of DIN1451 Std 
Engschrift, a sans serif featuring uniformity in 
line weight and consistency in letter form. The 
logo design process ended with a simple ty-
pographic solution that embodies the nature 
of the project accurately. The logo of a product 
of this nature does not require heavy depen-
dency on illustration, color, playfullness, and 
drama. Simplicity, maturity, and seriousness 
suit the content better than the former. After 
all, the product is geared toward the educated 
adult, not toward young children.
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LOGO DEVELOPMENT
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TYPE STUDY
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TYPE THOUGHT PROCESS 
Throughout the selection process of type-
face, many elements were considered such 
as audience, content, mood, and products. It 
is important that, since the product includes 
booklets, that the typeface chosen is easily 
legible and causes no strain to the eyes of the 
reader. The title and subtitle text will be set 
in DIN 1451 Std Engschrift, the condensed, 
rigid sans serif seen here throughout. The 
typeface chosen for body text is Univers LT 
Std 45 Light. This typeface is similar in letter-
form to the one chosen for the logo and the 
sans serifs work nicely together to form a co-
hesive design on a page. They do not largely 
contrast each other due to their many similar-
ities, however, they compliment each other. 
The boldness of the DIN 1451 title and sub-
title test and the use of Univers as body text 
create a modern feeling. 
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COLOR STUDY

BLACK

#000000

MOSSY GREEN

#52862B

FIREY RED

#D43827

SUNNY YELLOW

#E6BC21

SKY BLUE

#5481C1

PURPLE GRAPE

#7157A5
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RELIABLE

ACCURATE

COMPLEX

THOROUGH

INFORMATIONAL

RESOURCEFUL

STURDY

EYE OPENING

DEPENDABLE

ALARMING

FUNCTIONAL

USEFUL

SMART

THOUGHTFUL

MOTIVATIONAL

INSPIRING

CREATIVE

TRUSTWORTHY

RELEVANT

VITAL

ATTRIBUTE LIST
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DEADLINE
The creating of the product should be com-
plete in May of 2018. The printing, assembly, 
and packaging of the booklets and the assem-
bly of the kits should be finished and ready 
for distribution. Also, at this time, the brand 
website and social media pages will be estab-
lished and producing content for readers.

BUDGET
The total amount spent printing and assem-
bling the booklets, along with the sleves, 
should cost approximately $2 per book, run-
ning about $10 per booklet set. The kits are 
estimated to cost estimately $15 per medical 
kit and $20 per utility kit.

AUDIENCE
The target customer is an adult between the 
ages of 18 and 60 who has a college educa-
tion. It is suspected that the demographic 
most likely to participate with this product are 
men ages 18-45 years of age who are in pos-
session of a college degree.

OUTCOMES
The products that will be produced under this 
brand name are a five booklet set, although 
they will be available for purchase separately.  
There will also be kits available. There will be 
a mega first aid kit and a tools and utilities kitl 
that can be used in emergency situations.
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The Survival Handbook is a guide created by 
Colin Towell in 2009. It is a paperback book 
containing 319 pages about survival. The book 
sells for $12.52(shipping not included) online 
at Barnes&Noble.com. The book achieved a 
4/5 rating on Goodreads. The brand logo com-
municates danger, emergency, and coarse-
ness. The textured type provides for a sense 
of stress, and the blocky shape of the logo 
creates a solid brick-like form. The overall out-
doorsy look connects the logo to the contents.

The American Red Cross is famous for their 
contributions during disaster situations and 
for providing aid and relief to people in need. 
The organization offers emergency supplies 
for purchase online, including a 3-day deluxe 
emergency kit for one at a cost of $99.99 on 
their website. Their logo, a red cross, signifies 
the medical aspects of the organization and 
the blood drives that people are familiar with. 
The brand is extremely recognizable and high 
end, resulting in high cost

This product is a book written by Bob Arnot 
and Mark Cohen that discusses what to do in 
emergency situations, particularly, epidemic. 
The information provided in this book intend 
to increase the likelihood of your survival in 
case of an outbreak of EBOLA or other conta-
gious diseases. It was featured on FOX news, 
and sells for $25.99 on Barnes & Noble’s web-
sit, containing 148 pages.

Visual Audit
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This is an example of cohesive design in a set 
of booklets for a brand. The design features 
similarities in color, text placement, typeface, 
and illustration elements. Uniform design 
throughout a brand is very important for brand 
identity. In order to be memorable and recog-
nizable, overall consistent aesthetic needs to 
be achieved and maintained throughout all 
products.

Packaging is an important component to de-
sign, as well. This sleek sleeve for booklets 
is an effective way to safely ship and store 
the booklets to protect them from damage, 
while keeping them together and prevent 
them from being separated and/or lost. The 
booklets for this project will be relatively thin 
so they will not support themselves standing 
on a shelf. With a well designed sleve such 
as this, they will sit comfortable on a shelf or 
desk without risk of falling.

INSPIRATION
Inspiration for my product design came from 
many places. Color choice, typeface choice, 
and overall layout choice was motivated by 
the analysis of existing brands and products 
both within and outside of the survival guide 
industry.

PACKAGING RESEARCH
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The first aid kits available for purchase will be 
similar to the one featured above. A soft case 
would be preferred because it is easier to 
store and carry. It would be flexible and could 
hold potentially more items than a hard case. 
The case would include many medical items 
such as the ones in this image. A bag like this 
has two handles: a short handle coming off of 
the top for convenience and a shoulder strap 
that can be used in case the pack needs to be 
carried for a long distance.

An additional item available for purchase will 
be a tool kit that contains many tools and util-
ities necessary for survival in the great out-
doors. Some of the tools in this particular kit 
will not be featured in the kit for LIFELINE, 
although, some things like the zip ties and 
scissors will be present. This soft case is con-
structed in an ergonomic design that makes 
for easy transport, and storage in the way of 
elastic bands keeps everything in place.

One of the books in the five booklet set will 
focus on recipes. The ingredients called for in 
this book will be plants and animals found in 
the wild. The books should have a unique yet 
simple design that is easy to read with easy to 
follow instructions that accurately explain the 
safest ways to prepare the meals in an env-
iornment where there are no santitation stan-
dards. The pages should be water resistent to 
prevent water damage during use.

Another book will contain instructions explain-
ing the best ways to brew natural teas using 
plants found in the wild, the various ingredi-
ents required to create each kind, and it will 
discuss the many health benefits of each tea. 
The pages should look similar to the image 
above: neat, organized, and following a grid to 
provide uniformity.
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POSTERS

ARE YOU READY?ADVENTURE AWAITS.
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LIFELINE
THE ULTIMATE SURVIVAL RESOURCE
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NATURAL
REMEDIES

LIFELINE 
 THE ULTIMATE SURVIVAL RESOURCE

LIFE HACKS

LIFELINE 
 THE ULTIMATE SURVIVAL RESOURCE

OUTDOOR
RECIPES

LIFELINE 

 THE ULTIMATE SURVIVAL RESOURCE

FIRE, WATER, 
& SHELTER

LIFELINE 
 THE ULTIMATE SURVIVAL RESOURCE

LIFELINE 

FIRST
AID

LIFELINE 
 THE ULTIMATE SURVIVAL RESOURCE

LIFELINE 
FIRST AID KIT

LIFELINE 
UTILITY KIT

PRODUCTS IDEAS
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FINAL PRODUCTS
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BUSINESS CARD

LIFELINE

183 Route 20 Albany, NY 12205
(518) 458-2187

lifelinesurvival@gmail.com
www.lifelinesurvival.com

THE ULTIMATE SURVIVAL RESOURCE
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BROCHURE
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INSTALLATION


