
Pure | 1 



2 | Pure 

Pure is a line of natural, handmade makeup 
products. People should be more aware of 
the different ingredients that are in the beauty 
products that they use daily, and to also try 
to spread awareness about animal testing in 
the makeup industry. Homemade and natural 
makeup can be more affordable, and healthier 
for your skin. The products will be made  
using mostly plant derived and mineral based 
ingredients along with a few others to create 
natural handmade makeup products.

DESCRIPTION
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RESEARCH

Q: 

Thesis
Statement

What are the benefits of natural,  
handmade makeup?

Makeup products that are 
handmade from plant derived 
ingredients have many 
benefits including eliminating 
harsh ingredients, afford-
ability and the fact that they 
are environmentally friendly. 
If more people start buying 
and using natural, handmade 
makeup, it will help create 
awareness about the positives 
of this type of makeup.
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Makeup is a commodity that has been 
used for many years dating as far back 
as the ancient Egyptians and Greeks, 
and the business only continues to grow 
and change each year. It has become a 
routine for most women in contemporary 
society to get up every morning and 
apply different makeup and beauty 
products to their skin. The different 
ingredients used in makeup products 
have also changed over the years, and 
people are using these products without 
even knowing what ingredients are really 
in them. An alternative to large brand 
name makeup products is makeup that 
is handmade from plant and mineral 
based ingredients and is sold by small, 
local companies. Handmade is defined 
as made by hand, not by machine, 
especially with care or craftsmanship. 
Makeup products that are handmade 
from plant-derived ingredients have 
many benefits including eliminating 
harsh ingredients, affordability and 
the fact that they are environmentally 
friendly. If more people start buying 
and using makeup products that are 
made with natural ingredients, they 
will become more aware of this type of 
makeup and its benefits.

One of the benefits of makeup products 
that are handmade from natural 
ingredients is the elimination of harsh 
and unknown ingredients. Many people 
today, are starting to learn more about 
different types of natural makeup and 
the ingredients they contain. This is 
good because a lot of people have 

no idea that there are many harsh 
ingredients that can be found in almost 
every makeup product. Many people 
also believe that using more natural 
ingredients would be better for them but 
often they don’t know what that truly 
means. “According to a Health.com poll, 
83 percent of you would rather use all-
natural products on your body, but more 
than half don’t have a clue what ‘natural’ 
or ‘organic’ means” (Bender 2).  It is great 
that people are starting to buy more 
natural makeup products, but it is also 
important that they understand what 
ingredients are put into them causing 
them to be natural, and better for your 
skin. Makeup products made with 
natural ingredients are becoming more 
popular every day. According to Michele 
Bender, “Out of $6.25 billion spent on 
all cosmetics in 2000, Americans spent 
$190 million on natural and organic 
cosmetics, about a 36 percent increase 
compared with 1999” (2). Although 
people are starting to venture towards 
natural makeup, the term ‘natural’ can 
sometimes be deceiving. There is no 
regulated definition for the term natural, 
so larger makeup companies are allowed 
to use it how they see fit (Bender 2). 
The fact that companies can use this 
term however they wish, can sometimes 
be hard for customers to understand 
and realize. According to the Center 
for Food Safety and Applied Nutrition, 
“The law does not require cosmetic 
products and ingredients, except for 
color additives, to be approved by FDA 
before they go on the market” (2).  This 

Research Paper
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can be dangerous because if a company 
is adding an ingredient to their product 
that could be harmful for you, it could 
easily be put on the shelves at a store 
without a second glance or making 
sure it is safe. When customers shop for 
makeup products they almost always 
automatically assume that whatever 
ingredients are in the makeup they 
buy is safe. Most people are probably 
not aware of the fact that the FDA 
does not approve the ingredients in 
makeup products before they go on 
the shelf. According to an article from 
PR Newswire, “The American beauty 
industry is famous for flying under the 
radar, as it is currently unregulated by the 
Food and Drug Administration, despite 
the commonplace use of potentially 
harmful chemicals and substances, such 
as parabens, widely banned in other 
developed countries.” This is important to 
know because if these ingredients that 
are being put into our makeup products 
are actually banned in other countries, 
then maybe they should be reevaluated 
to ensure that they are actually safe 
to put on our skin, because there is a 
significant chance that they are not.

“Many women are afraid to make the 
switch to natural makeup because they 
fear they won’t get professional results. 
But natural products will enhance your 
skins health and bring out your beauty”. 
Eliminating skin-irritating allergens and 
replacing possibly harmful ingredients 
with ones that have been derived from 
mineral and plant extracts is a healthy 
way to use makeup on a daily basis 
(Colbert). Almost all makeup products 
used today have at least one unsafe 
or harmful ingredient in them. Some of 
the harsh ingredients in lip gloss or lip 
sticks can include polyethylene glycol, 

synthetic dyes and perfumes, and 
petrolatum. Eye makeups can include 
harsh ingredients such as, parabens, 
lanolin, and animal pigments. Face 
makeups such as foundations or blush 
can include harmful ingredients such as 
talc, mineral oil, or isopropyl myristate. 
Many of these harmful ingredients in 
cosmetics are known for clogging pores, 
not allowing your skin to breathe, general 
skin irritation and inflammation (Colbert). 
The problem with this, is that most 
people don’t think twice about buying 
their usual, routine cosmetics and never 
actually look at the ingredients that they 
contain.
 
People need to start becoming 
more aware of what is being put in 
to the products that they use on a 
daily basis and actually start reading 
the labels when they go shopping 
for their makeup.  “People need to 
realize that whatever beauty products 
they put on their skin are ultimately 
soaking in to their bloodstream, so it’s 
incredibly important to be aware of 
the ingredients” (“Poll”). When people 
start to examine the ingredients on the 
labels of the makeup products they 
use, it is important to know that just 
because there may be an ingredient that 
sounds unfamiliar or that they cannot 
pronounce it does not necessarily mean 
it is unsafe. According to an article by 
Sherrie Berry, “Dihydrogen monoxide 
may sound dangerous to those with a 
limited knowledge of chemistry or who 
hold to an ideal of a chemical free life. 
There even was an attempt to ban this 
chemical - it’s a good thing it didn’t pass. 
If it had, everyone would be without…
water. Yes, dihydrogen monoxide is 
the scientific name for water. This just 
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goes to show how the lack of scientific 
literacy and an exaggerated analysis 
can lead to misplaced fears” (Berry 
2). A lot of different organic and or 
natural ingredients can also have names 
that might cause confusion for some 
customers. One example of this is 
phenethyl alcohol might sound like it 
could be a harsh chemical but in reality it 
is an organic compound that is in many 
different essential oils such as, rose, 
carnation, orange blossom, geranium 
and more. The ingredient is used as a 
natural preservative (Berry 4). This shows 
just how important it can be for people 
to research the ingredients that can be 
found in the different makeup products 
that they use regularly. 

Plant and mineral based makeup is 
becoming very popular as a natural 
alternative to large name brand makeup 
products.  Mineral makeups can be made 
from pure minerals and organic pigments 
that have come straight from nature. 
Many makeup products today contain 
the ingredient talc. Talc is a mineral 
substance, which is cheap and is used 
as a filler. Some forms of talc have been 
known to contain carcinogen asbestos. 
Other mineral-based makeup products 
can give you the same results but will 
also be benefiting the health of your 
skin without added and unnecessary 
ingredients (Howe). According to Janet 
Neigel, MD, “Mineral makeup is good for 
the skin because the loose minerals can’t 
support bacteria, and the cosmetics 
have anti-inflammatory properties” 
(Sobel). Using plant and mineral based 
makeup products eliminates the 
questioning of if certain products are 
truly safe or not. There are less risks and 
possible side effects when using these 
natural ingredients. When you make 

handmade makeup from plant and 
mineral based ingredients you create a 
good product that is also beneficial for 
the skin. This allows customers to get a 
good product with skin care assistance 
all in one. According to dermatologist 
Kathryn Frew, MD, “Mineral makeup 
is non comedogenic and oil free so 
it will not clog pores. It has minimum 
allergy risk because it does not contain 
sensitizers like perfume, chemical dyes 
or preservatives” (Strausfogel).  More 
people are starting to use natural, mineral 
makeup and more dermatologists are 
starting to recommend it, especially 
for people who have sensitive skin. It 
is encouraged for everyone to avoid 
makeup products that include talc, oils, 
waxes or fragrances. Knowing what 
ingredients are in the makeup products 
you use daily, and which ingredients you 
should avoid is very useful knowledge, 
especially nowadays with the ever 
growing makeup industry. As more 
people start using mineral makeup and 
seeing that they get good results while 
knowing that it is helping their skin the 
market for it will grow very quickly.

Another benefit of using makeup 
products that are handmade from 
natural ingredients is that they are 
environmentally friendly. Many all-
natural makeup companies today tend 
to use recycled materials to make their 
packaging and do not test on animals. 
This is important because around thirty 
or so large makeup companies are still 
testing on animals. If more people start 
to purchase only handmade makeup 
with ingredients that do not need to be 
tested, this could help spread the word 
that companies still test on animals, 
and it could potentially get them to 
stop.  It is very important that makeup 
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companies do not test on animals. If 
there is any ingredient that might irritate 
or harm the skin, then it should not even 
be considered as an ingredient to go 
in any makeup or beauty product that 
gets put on the shelves.  Other all-natural 
makeup companies use ingredients that 
are community-traded, or bought from 
small producers which helps get money 
back into the local community. Therefore, 
when you buy handmade makeup 
products from smaller, local businesses 
in your community, you are potentially 
helping other local small businesses, 
supporting local farms where some of 
the ingredients come from and helping 
the overall community that you live in. It 
can also make the products cheaper for 
the customer since they don’t have to 
pay for expensive processing techniques 
or ingredients. Some small handmade 
natural makeup companies may even 
grow some of their own ingredients 
to be used in their makeup products. 
Burt’s Bees is another all-natural 
makeup company, and they believe in 
using processing techniques that are 
environmentally responsible (Bender 
2-3). When companies such as Burt’s 
Bees use environmentally responsible 
processing techniques it truly helps 
the environment in many ways. We 
should be advocating for more makeup 
companies to grow their own ingredients 
on their own farms, rather than purchase 
makeup products that are produced 
by large corporations using a lot of 
processing techniques.

Handmade makeup products with 
natural plant and mineral-based 
ingredients are better for your skin, can 
help the environment and can still give 
you a professional look. Handmade 
makeup is made by hand with care 

and thought, not by machine. It is very 
important that people start reading the 
labels on their makeup products and 
realizing what is actually in the makeup 
products that they put on their skin 
every day. Almost all of what you put 
on your skin daily is directly absorbed 
into your bloodstream, therefore 
buying makeup that is made from 
plant and mineral based ingredients is 
much safer for your skin. Most natural 
makeup companies today are starting 
to also become very environmentally 
friendly. They have started using 
recycled materials for their packaging, 
not testing on animals, using efficient 
processing methods and techniques, 
getting their ingredients from small local 
businesses and farms or even growing 
ingredients on their very own farms. 
The makeup industry is only going to 
continue to grow from here on out. Once 
people start to realize the many harsh 
ingredients that can be found in the 
makeup products they use, they will start 
making the switch to natural makeup 
that is handmade from plant and mineral 
based ingredients. 
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DESIGN RESEARCH

 I visited the Naturals section at Walmart to 
look at the different products they sold, the 
packaging of the products and how they 
were displayed. Some of the main products 
I focused on were Burt’s Bees, Shea  
Moisture and Yes to.
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I took a look at other name brand makeup 
companies that were not in the naturals 
section to see how their packaging and 
display compared.

I went on etsy.com as well to look at 
some of their all natural and handmade 
makeup products. I also took a look at 
their packaging and how each of their 
pages looked.

Non-Natural section at Walmart Etsy.com
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Packaging Options

The website I will be using to buy 
most containers for my project is  
Mountain Rose Herbs. They sell a 
variety of different containers. Below 
are some of the possibilities that I 
will potentially use.
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I might also use these slide top  
containers from amazon for some of 
the lip products that I make..
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These three images are from 
the Burt’s Bees website. 
They have a clean layout 
and consistency that is used 
throughout the images. 
The plants and water in the 
background  of the first 
two images really gives the 
brand a natural feel. 

The text on each image is 
placed over the same shape 
with transparency. Burt’s 
Bees overall packaging 
has a very natural feel as 
well just from the colors 
they chose to use and the 
hexagon shape.. 

In the last image they show 
how their products keep 
consistent with their brand 
by having the hexagon 
pattern on their lip stick 
packaging and imprinted 
into their blush.
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The top three images are other examples of natural makeup 
packaging found online that worked really well for their 
brand. It is very clean and simple and it is the look I am 
going for on my packaging.

The bottom three images are examples of natural makeup 
packaging and the layouts that they are displayed in for 
their ads, websites, posters, etc. which gave me inspiration 
on ways I could photograph my end products.
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Thinking Map

Attribute List
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Positioning 
Statement  
Pure provides customers with quality handmade 
makeup products that have no harsh ingredients and 
can help benefit the skin. 

Goals &  
Objectives  
The objectives of this brand  are to get more people 
interested in and using handmade makeup that 
is made from all natural plant and mineral based 
ingredients. These objectives make up the goal of 
making people more aware about the ingredients that 
are in the makeup products they use by getting them 
to learn more about the benefits of using handmade  
natural makeup.
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Positioning Matrix
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Visual Audit
Organic Yellow Beeswax,  
Organic Unrefined Coconut Oil, 
Organic Raw Shea Butter,  
Vitamin E, Clover Honey,  
Essential Oil, Organic  

Sunflower Oil

$3.80

Castor Seed Oil, Cetyl Stearyl 
Alcohol, Olive Fruit Oil, 
Beeswax, Hydrogenated Castor 
Oil, Glycine Soybean Lipds, 
Lauryl Laurate, Carnauba Wax, 
Candelilla Wax. Colorant: Mica, 
Titanium Dioxide, Red #30, Tin 
Oxide, Castor Oil, Red Oxide. 

$4.99

organic beeswax, pure  
peppermint oil, jaboba oil,  
vitamin E oil, organic cocoa 
butter, organic olive oil, organic 
shea butter, organic coconut oil

$3.99
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Ricinus Communis (Castor) Oil*, 
Cera Alba (Beeswax)*, Copernicia 
Cerifera (Carnauba) Wax, 
Helianthus Annuus (Sunflower) 
Seed Oil*, Butyrospermum Parkii 
(Shea Butter)*, Theobroma Cacao 
(Cocoa) Butter*, Simmondsia 
Chinensis (Jojoba) Seed Oil*, 
Cocos Nucifera (Coconut) Oil*, 
Kaolin, Daucus Carota Sativa 
(Carrot) Powder*, Rosehip Seed 
Oil (Rosa Canina)*, Annatto Seed 
Powder (Bixa Orellana), Turmeric 
Powder (Curcuma Longa), 
Origanum Vulgare (Oregano) 
Leaf Extract*, Thymus Vulgaris 
(Thyme) Extract*, Olea Europaea 
(Olive) Leaf Extract*, Rosmarinus 
Officinalis (Rosemary) Leaf 
Extract*, Lavandula Angustifolia 
(Lavender) Flower Extract*, 
Hydrastis Canadensis (Goldenseal) 
Root Extract*, Tocopherol Acetate 
(Vitamin E). May Contain: Mica (CI 
77019), Titanium Dioxide (CI 77891), 
Iron Oxides (CI 77499), (CI 77491), 

(CI 77492). *Organic

Ricinus Communis (Castor) Oil*, 
Cera Alba (Beeswax)*, Copernicia 
Cerifera (Carnauba) Wax, Candelilla 
Wax, Helianthus Annuus (Sun 
Flower) Seed Oil*, Butyrospermum 
Parkii (Shea Butter)*, Theobroma 
Cacao (Cocoa) Butter*, 
Simmondsia Chinesis (Jojoba) 
Seed Oil*, Cocos Nucifera 
(Coconut) Oil, Cetyl Alcohol, 
Origanum Vulgare (Oregano) 
Leaf Extract, Thymus Vulgaris 
(Thyme) Extract, Cinnamomum 
Zeylanicum (Cinnamon) Bark 
Extract, Rosmarinus Officinalis 
(Rosemary) Leaf Extract, Lavendula 
Angustifolia (Lavender) Flower 
Extract, Hydrastis Canadensis 
(Goldenseal) Root Extract, Citrus 
Medica Limonum (Lemon) Peel 
Extract, Citrus Grandis (Grapefruit) 
Seed Extract, Tocopherol Acetate 
(Vitamin E). May Contain: Titanium 
Dioxide (CL-77891), Iron Oxides (CI-

77499), (CI-77491), (CI-77492)

$5.00

$30.00

Visual Audit 
Continued



Pure | 21 

.Ricinus Communis (Castor) Seed 
Oil*, Helianthus Annuus (Sunflower) 
Seed Oil*, Beeswax (Cera Alba)*, 
Euphorbia Cerifera (Candelilla) 
Wax, Sesamum Indicum (Sesame) 
Seed Oil*, Theobroma Cacao 
(Cocoa) Seed Butter*, Tocopherol, 
Rosmarinus Officinalis (Rosemary) 
Leaf*, Olea Europaea (Olive) 
Fruit Oil*, Citrus Aurantium Dulcis 
(Orange) Peel Wax, Jasminum 
Officinale (Jasmine) Oil, Vanilla 
Planifolia Fruit Oil*. May contain: 
Mica, Titanium Dioxide CI77891, 
Black Oxide CI77499, Yellow Oxide 
CI77492, Red Oxide CI77491, Red 
7 CI15850, Red 28 CI45410, Yellow 
5 CI19140. *Certified Organic 
Ingredients. Ingrédients Certifiés 

Biologiques.

Ricinus Communis (Castor) Oil*, 
Cera Alba (Beeswax)*, Copernicia 
Cerifera (Carnauba) Wax, 
Helianthus Annuus (Sunflower) 
Seed Oil*, Butyrospermum Parkii 
(Shea Butter)*, Theobroma Cacao 
(Cocoa) Butter*, Simmondsia 
Chinensis (Jojoba) Seed Oil*, 
Cocos Nucifera (Coconut) Oil*, 
Kaolin, Daucus Carota Sativa 
(Carrot) Powder*, Rosehip Seed 
Oil (Rosa Canina)*, Annatto Seed 
Powder (Bixa Orellana), Turmeric 
Powder (Curcuma Longa), 
Origanum Vulgare (Oregano) 
Leaf Extract*, Thymus Vulgaris 
(Thyme) Extract*, Olea Europaea 
(Olive) Leaf Extract*, Rosmarinus 
Officinalis (Rosemary) Leaf 
Extract*, Lavandula Angustifolia 
(Lavender) Flower Extract*, 
Hydrastis Canadensis (Goldenseal) 
Root Extract*, Tocopherol Acetate 
(Vitamin E). May Contain: Mica (CI 
77019), Titanium Dioxide (CI 77891), 
Iron Oxides (CI 77499), (CI 77491), 

(CI 77492). *Organic

$26.00

$15.00
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RESEARCH PLAN

Benefits
The benefits of using products from Pure are that people 
will hopefully start wanting to make their own makeup 
and become interested in learning more about the many 
positives of natural makeup and beauty products instead of 
using ones with unknown and harmful ingredients. Another 
possible benefit of Pure is that people will learn that animal 
testing is still occurring and will hopefully become more 
conscious about which brands they buy and if those brands 
are still testing on animals. Anyone who uses makeup on a 
daily basis could benefit from using Pure by learning about 
overall natural makeup and the ingredients that are really in 
the products that they use compared to the ingredients that 
will be in the makeup from Pure. I believe that people who 
use makeup on a daily basis, especially only expensive name 
brand makeup need to see that there is more out there for 
more affordable prices that is most likely safer for you to be 
using. Women could benefit from seeing first hand that you 
don’t need expensive name brand makeup products to have 
a good product.

• Survey of makeup and natural/handmade 
  makeup related questions
• Survey at the end of project comparing the  
  makeup I make to name brands
• Site visit to Sephora and Bare Minerals
• Contact the Burt’s Bees company and ask some  
   questions since I won’t be able to visit their  
   headquarters in North Carolina
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Methods & 
Resources

Goal
My goal for this project is to make people more aware of 
some of the harmful ingredients that could be in the makeup 
that they use on a daily basis. I want to promote all natural 
makeup and generally inform people about all of the many 
different ingredients in makeup and beauty products that 
they might not even be aware of. People should also know 
that homemade all natural makeup and beauty products 
can be healthier and more affordable for you.

The research methods that will be used to gain information 
about the audience will be surveys to get opinions about 
makeup and all natural ingredients. To gain information 
about competitors, I will visit their websites to do research, 
I will possibly do in store/site visits to certain makeup 
companies like Sephora and Bare Minerals to talk to some 
of their employees. I will also be emailing some companies 
such as Burt’s Bees to gain more inside information about 
their business and products. Through the audience and 
competitor research I believe that I will have also conducted 
research about the overall industry practice, but I will also 
be researching about the industry practice through online 

sources, journals, books and articles. 

In order to complete this brand, I will need many resources. 
I will need the many natural ingredients that I will be using 
to make the makeup. I am planning on getting these 
ingredients from Price Chopper, Walmart and or from online 
sites. I will also need containers to put the makeup in, paper 
and stickers for the packaging and posters, computer and 
Internet for research, leaves and other plants I will gather and 
also ink or paint to make some trial prints for my packaging.
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Questions
• Who is the target audience?
• Will the audience be familiar with natural, 

handmade makeup?
• How will the audience interact with the brand 

organization/products?
• How should the packaging and product  

design look?

Assumptions
• Natural, handmade makeup is not  

promoted enough.
• The audience will benefit from using and learning 

more about natural, handmade makeup from 
plant and mineral based ingredients.

• The package design will influence whether the 
products will be purchased or not. 

Mission Statement
To provide quality makeup products with all 
natural, plant and mineral based ingredients.

Vision Statement
Striving to get more people using handmade, 

plant and mineral based makeup, after learning 
about the harsh ingredients that can be found 

in the makeup they use.
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PARTICIPATION

Anyone around the ages of 15-50 years old will most likely be the ones 
who will participate with the brand Pure. They will have an interest in 
and knowledge of makeup. Most of them will probably already use 
makeup on a daily basis and will be interested in what makes Pure 
products different from the ones they normally use. Also people who 
have an interest in how many ingredients are in the products they use 
and what those ingredients are would be interested in participating 
with Pure. They will participate by going to the company website, 
seeing posters around or visiting the store to talk to associates and 
have the opportunity to sample products before purchasing them. 
They can also participate by taking a survey after using my products 
to see how they compare to other products that they typically 
use. I believe that participation is meaningful because by talking to 
associates at the store and going to the website, they can learn a 
lot about the benefits of the products. Testing the products before 
purchasing them is also something that can be very helpful for 
customers, especially when they are looking to try out a new product. 
Participation is also voluntary, not everyone is interested in makeup or 
uses it regularly. There are also people who just buy products without 
doing much research, so not everyone will feel the need to talk to 
associates or test out some of the products before purchasing them.
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Response
The expected response from the viewer is that they 
are interested to see what the brand and its products 
are all about. The viewers/customers should get an 
engaging and fresh first glance at the product that 
makes them want to take a second look and see 
exactly what the products offer. Once they realize 
that it is handmade makeup from natural ingredients, 
They should be curious and ask questions to help 
spread the word about its many benefits.

Communication 
Objective
The visual communication objective is to motivate 
customers to purchase natural, handmade beauty 
products while informing them about its benefits 
through the ideas of high quality and affordability. 
Customers should feel welcomed and engaged 
when they see the products on the shelves. We strive 
to have a professional, creative and clean look to our 
packaging and company as a whole that is on trend.
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PERSONA

Name: Julia Avery

Age: 18 years old

Location: Albany, NY

Job Title: Waitress at a local pizza restaurant

Quote: “I have always bought my makeup from 
large brand name companies and tend to shop at 
Sephora. I am looking to try new products that will 
benefit my skin but not break the bank.”

Kind of person: outgoing, on a budget, 
cares about her skin and the products she uses, 
has a lot of makeup knowledge and uses it on a 
daily basis.

What is the most important motivator for your 
persona in relation to your product? 

The most important motivator for Julia in relation to the 
brand Pure and its products, is the fact that she is a 
high school student who doesn’t have a large income 
but has a passion for makeup. She is looking for a 
product that won’t cost too much but will still give her 
professional results. She is also conscious about what 
she puts on her skin and is interested learning more 
about the benefits of natural makeup.
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What are some other needs and desires that 
the persona has that relate to your project? 

Some other needs and desires that Julia has that relate 
to the brand Pure are, being able to order the items 
online and be able to see them and test them first in 
store. She tends to look for simple, clear packaging that 
is on trend. The fact that Pure is handmade might be 
new to her, so it is important to make her understand 
what that means, what ingredients are in it, and 
potentially how it was made.

What is the Point of View?

The point of view of the persona is one where she is 
open minded about trying new makeup products but it 
still makes her weary. She is used to the typical makeup 
products that she always buys.

What is the expectation, perception of the 
service, company or brand?

The expectation of the company and brand is that 
it is high end makeup, even though it is hand made. 
It is expected that all of the products are safe to use 
and put on your skin, and that all products have been 
made with all natural ingredients. The perception of 
the service, is that you will be able to place an order 
online and also see and test out some of the items first 
hand in store with the assistance of an employee or the 
owner. This will ensure that the product is what you are 
looking for before you spend your money.

What motivates the persona to go to the 
website, into the shop, or use the service?

The look of the different posters and web advertisements 
will motivate the persona to go to the website and 
browse the products. If they like what they see online, 
or in any of the ads, that will motivate them to go into 
the shop, test out the products and get a better feel 
of the company. Overall once people start using the 
products and are satisfied, that will make them want to 
continue to use the service of my handmade makeup 
from natural ingredients. 
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TYPE STUDY

These are various type studies as different 
options for the logo development of 
the brand. The original name was Clean 
Cosmetics but was later changed to 
Pure. Pure is more simple and too the 
point without having to say cosmetics in 
the name.

Clean Cosmetics

Clean Cosmetics

clean cosmetics

clean cosmetics

Clean Cosmetics

CLEAN COSMETICS

Clean Cosmetics

Clean Cosmetics

Clean Cosmetics

Clean Cosmetics

Akzidenz-Grotesk BQ Light Small 

Coyote 

Marbre Sans 

Drescher Grotesk BT Light 

Gotham 

Helvetica Neue LT Std 
37 Thin Condensed

Lao MN 

Shree Devanagari 714 
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Clean Cosmetics

Clean Cosmetics

Clean Cosmetics
Clean Cosmetics

Clean Cosmetics

Clean Cosmetics

Clean Cosmetics

Clean Cosmetics

Clean Cosmetics

Clean Cosmetics

Akzidenz-Grotesk BQ 

Akzidenz-Grotesk BQ Light Small 

Avenir Next 

Drescher Grotesk BT Light 

Futura Std 

Gotham 

Helvetica Neue LT Std 
37 Thin Condensed

Lao MN 

Univers LT Std 45 Light 

Shree Devanagari 714 
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Pure

PURE

pure
PURE pure

pure

Pure

Pure  pure

PURE

PURE  pure  Pure
Coyote 

Savoye LET 

Bodoni 72

Beauty 

Optima

Gotham 

Lao MN 

Essential

Essential  

essential

Essential 

Optima

Gotham 

Lao MN 

The final typeface that was chosen to 
be part of the logo for the brand identity 
was beauty. It has a very nice hand 
written quality to it that helps convey the 
feeling of handmade which is important 
to this brand.
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LOGO DEVELOPMENT
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DEADLINES/TIMELINE

The deadline for this project is around May 4th. Over 
winter break I am going to start purchasing ingredients 
and packaging that I will need. I will also try out some of 
the recipes to decide upon exactly which ones will be 
in my line of products.  I will also look in to places where 
I can get tote bags made with my logo or other pattern 
related to my brand and where I can get a stamp made 
with my logo. By the end of January when classes begin 
again I will start creating everything, packaging design, 
website, business cards and the makeup products 
themselves. I will also have the finalized totes and stamp 
made and delivered to me. Near the beginning of May 
I will be finishing up my process book and printing it. I 
will also be setting up the display of my project in the 
gallery for the show.
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FEB 9

FEB 16

FEB 23

MAR 2

MAR 9

MAR 16

MAR 23

MAR 30

APR 6

APR 13

APR 20

APR 27

MAY 4

MAY 10

Measure all containers to get sizes for labels. Start designing 
labels and looking into die lines for bags/boxes. Order stamp.

Design pattern, stickers, business cards, letter head and en-
velope. Work on interior and exterior renderings of retail store.

Design all packaging including possible tags, boxes and 
bags. Create thank you cards to place in packages.

Design posters for wall of show and brochures to hand out at 
the show. If stamp is in by this day, stamp logo on linen bags.

Work on website. Look into ordering Tote bags, a tee shirt 
and an apron. Also look into possibility of ordering a dress 
form to display the uniform.

Have FINISHED web site.

SPRING BREAK: Make all makeup products & Photography.

Have FINISHED process book prepared. Preferably printed, 
trimmed and bound.

Have all materials FINISHED and ready to be printed, 
trimmed and bound

Portfolio Critique, and continue to work on all printing,  
trimming and binding.

Finish all printing, trimming & binding now through Monday.

Senior Show installation. 

Senior Show install complete by this day.

Presentation complete to present in class.

OPENING OF SENIOR SHOW 5:00pm

Design Plan
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BUDGET

My budget for this project is around $100-150 depending 
on what containers and ingredients I end up purchasing. 
Most of the money will go towards the ingredients and 
the containers needed. I will also need money for printing 
the business cards and posters and stickers. I am also 
thinking of having a stamp made of my logo that I can 
stamp onto some of my packaging, so I will need to have 
a stamp made that I will purchase. I also would like to 
purchase tote bags that I will sell/hand out which I will 
need to have made and purchase. I will also need to leave 
aside a little extra money in the budget for any other 
items that will help me display my project. 
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PRIORITIZING CONTENT

What is an engaging way to present content?  

An engaging way to present the content for this brand 
is one which will interact with the customers/viewers. I 
want to make them interested about my products and 
wanting to see and learn more about them. I will be 
able to interact with the customer/viewer by having 
some if not all of my products on display at the show. 
Some of the products will be able to be sampled, and 
some you may even be able to take for free. I am also 
thinking of having tote bags and stickers for people to 
take. I want to have eye catching posters that stand out 
but also get the idea of clean and fresh across. 

What value is suggested by the presentation 
method?  

The value of clean and high quality should be suggested 
throughout the presentation method.

Does the presentation match the viewers 
decoding abilities?  

The presentation should match the viewers decoding 
ability. They should look at the posters and immediately 
know that Pure has to do with makeup products. The 
presentation should have a clean and natural look 
to it that gives the viewer that feeling without them 
necessarily knowing at first glance that the products 
are handmade from natural ingredients. 
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OUTCOMES

• Makeup products
• Labels
• Stickers
• Bags/boxes for 

packaging
• Tags
• Posters
• Business cards
• Letter head/envelope
• Website
• Tee shirt and apron 

for uniform
• Brochures
• Stamp with  

company logo
• Process Book
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