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INTRODUCTION
Hermes is a subscription service for those who are 

too busy or too forgetful to send out holiday cards 

themselves. If one is too busy to deal with sending out 

cards, all they need to do is subscribe to this service 

and fill out a few options. Upon completion, they 

will no longer have to worry about cards so long as 

they are up to date on payments. This also applies to 

those who wish to simply not forget to send out cards  

during the holidays.

RESEARCH 
STATEMENT
Are people who are stressed out and/or busy tend to 

forget important events in their life?

THESIS  
STATEMENT
People who are always working may be stressed and/

or busy which can cause forgetfulness. 
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FORGETTING
People are always susceptible to forgetting things. 

Some people would say that an individual’s forgetful-

ness is based solely on their age. While age does have 

a factor in this, it isn’t the only thing that can affect 

one’s memory. Lapses in memory can be caused by 

stress, medical problems, lack of sleep, or other issues 

(“Worried about forgetfulness”, 2017). People who are 

always working may be stressed and/or busy which can  

cause forgetfulness.

In order to understand how stress or being busy can 

cause one to forget something important, you need 

to know how memory works. Memory is essentially 

one large code, and memories are encoded to it for 

people to remember in time. There are many ways 

someone can encode material in their mind. These 

include but are not limited to simply paying atten-

tion, using imagery, and using chunking (King, 2013, 

p. 247). Paying attention lets you stay focused on a 

single crucial thing without dividing your attention. 

Using imagery gives you things to associate with the 

material you wish to memorize by ‘double-encoding’ 

it. The method known as ‘chunking’ is breaking up the 

material into pieces to help you retain it as a memory. 

These methods are ways one can actively prevent 

loss of memory. Using the methods mentioned prior 

will not always work. Sometimes an encoding failure 

will occur where the information never actually enters 

long-term memory (King, 2013, p. 243). Forgetting is 

essentially a failure to retrieve information from your 

memory. You may have the information in your mind, 

but being unable to access it at a given time is what is 

known as ‘forgetting’.

One of the major reasons people become unable to 

recall information is known as ‘interference’. There is a 

theory that states that people forget because other infor-

mation gets in the way as opposed to losing memories 

(Sala, 2010). In other words, because something 

mentally gets in the way memory for one specific thing 

can fail. Another substantial factor in forgetting is 

known as ‘decay’. This is a theory that says an increase 

in time will affect one’s memory in a negative way 

(King, 2013, p. 245). Complaints of poor memory or 

perceived forgetfulness are most common among older 

adults. “In the Maastricht Aging Study, the prevalence 

of perceived forgetfulness was approximately 41% 

among individuals aged between 55 and 65 years 

and 52% among individuals aged between 79 and 

85 years” (Ruiter, Verhey, Dijkstra, & Jolles, 2008). 

It should also be noted that complaints about memory  

are not directly associated with a decline in cognitive 

ability (Ruiter, Verhey,  Dijkstra, & Jolles, 2008).

Preserving memory is very important as we age. The 

well-known phrase, “Use it or lose it” does apply 

to memory. It’s said that a lifetime of mental activ-

ity and engagement produces a cognitive reserve 

that allows the brain to keep its ability to recruit new 

neural networks that compensate for damage (King, 

2013, p. 249). Brains that see more action are 

better able to move to a backup plan to maintain 

the individual’s level of functioning (Andel & others, 

2005). Not only does staying mentally active help 

fight memory loss in age, but it’s also theorized that 

staying physically active also plays a role in how 

well your memory will hold up over time (Diamond, 

2013). Engaging in everyday life means living  

a memorable life. 

Another well known ‘glitch’ in memory retrieval is 

called the “tip-of-the-tongue (TOT) phenomenon” which 

occurs when a person is confident that they know 
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something but cannot seem to pull it out of memory 

(A. S. Brown, 2012). In this state of mind, one can 

successfully recall the characteristics of the word, such 

as the first letter and how many syllables the word has, 

but not what the specific word is. It’s when the infor-

mation is only partially retrieved and some is forgot-

ten (King, 2013, p. 245). What makes this phenom-

enon so interesting is that is reveals that we do not 

store all of the information about a topic or experi-

ence in a single way. A very good example of this 

would be, “…imagine that you are doing a crossword 

puzzle with the clue “Colorful scarf” for a seven-letter 

word. You have a feeling you know this word. If you 

have not thought of the answer yet, say the following 

word aloud: bandage. If you were experiencing the 

TOT phenomenon when doing the crossword, thinking 

of bandage might have helped you come up with the 

correct answer, bandana. Although the meaning of 

bandage is unrelated to that of bandana, the fact that 

these words start with the same sounds can lead you to 

the word bandana” (King, 2013, p.245). This shows 

that sounds of certain words can be linked while the 

meanings are not.

Sometimes the part of a brain that is responsible for 

laying down new memories gets damaged beyond 

repair. When this happens it results in amnesia, which 

is the loss of memory. There are two kinds of amnesia 

that we know of; anterograde amnesia and retro-

grade amnesia. Anterograde amnesia is a memory 

disorder that affects the retention of new information 

and events (King, 2013, p. 246). Basically, having 

anterograde amnesia means that you would be unable 

to create new memories. Retrograde amnesia is the 

opposite. This form of amnesia involves the loss of 

old memories. And easy way to distinguish the differ-

ences between the two terms is knowing that ‘antero-’ 

indicates time moving forward while ‘retro-’ indicates 

time moving backwards. Retrograde amnesia is more 

common than anterograde amnesia and frequently 

occurs when the brain is assaulted by an electrical 

shock or physical blow (King, 2013, p. 246). There 

are unfortunate cases of a person having both forms 

of amnesia where they are simultaneously incapa-

ble of recalling old memories as well as forming  

new memories.

Memory can be divided into different categories. Two 

of these categories are retrospective memory and 

prospective memory. Retrospective memory is term 

used to describe remembering things from the past, 

while prospective memory is remembering informa-

tion about doing something in the future (Barrouillet, 

De Paepe, & Langerick, 2012). Prospective memory 

being about remembering things that haven’t neces-

sarily happened yet makes it more complicated then 

retrospective memory. Prospective memory includes 

content and timing; what we must do and when we 

should do them (King, 2013, p. 245). Some failures 

in prospective memory is called “absentmindedness” 

where one is distracted by something or under a lot 

of time pressure. Absentmindedness usually involves 

a breakdown between attention and memory storage 

(Schacter, 2001). Generally, prospective memory 

failure happens when retrieval is a conscious,  

effortful process.

Autobiographical memory might possibly be one of the 

most important aspects of life. One of the many functions 

of autobiographical memory is to allow people to learn 

from their mistakes (Pillemer, 1998). It also provides 

us with a source of identity. In studies done by Jeffer-

son Singer and his colleagues say that internalized 

stories of personal experience act as signs of meaning  

that we have created out of our life events to give our 

lives coherence (King, 2013, p. 248). This shows 

that the creation and recreation of autobiographical 
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memory may show important aspects of how individu-

als function, grow, and find meaning in their lives (Cox 

& McAdams, 2012). Memory also matters to people 

socially. We apologize if we forget someone’s name, 

even if that forgetting of the name is unintentional. 

Remembering peoples’ names is a way we demon-

strate that we matter to one another (King & Geise, 

2011). It all goes along with how autobiographical 

memory is used to better oneself.

There is also an entire other realm of memory that 

involves traumatic personal events. In 1980, an 

American philosopher and psychologist named 

William James said that an experience can be so 

emotionally negative that it almost leaves a scar on 

the brain. Traumatic events are things that one would 

expect the mind to actively try to forget, but some 

psychologists say that memories of traumatic events 

are precisely retained (possibly forever), in extreme 

detail (J. J. Langer, 1991). There is solid evidence 

that shows memories of traumatic events are usually 

recalled in more detail than other memories. Stress-re-

lated hormones most likely have a role in memories 

that involve trauma (King, 2013, p. 239). The release 

of stress-related hormones that are signaled by the 

amygdala likely accounts for the fascinating survivabil-

ity of trauma-related memories. The name associated 

to this kind of memory is ‘repression’. Repression is a 

defense mechanism where a person is so traumatized 

by an event that they forget it and then forget the act of 

forgetting. The main function of repression, according 

to psychodynamic theory, is to protect the individual 

from harmful information (J. J. Langer, 1991). There 

was a study done that involved 129 women that had 

experienced childhood abuse. They contacted these 

women seventeen years later after the incident and 

asked them if they were a victim of childhood sexual 

abuse. Most reported that they had never forgotten the 

abuse, while about ten percent of the women reported 

that they had forgotten about the abuse at least for 

some portion of their lives (King, 2013, p. 239). 

Repression can be considered a case of ‘motivated 

forgetting’, which occurs when individuals forget 

something because it is so painful or anxiety-laden 

that remembering it is intolerable (Fujiwara, Levine, & 

Anderson, 2008). This is the kind of emotional trauma 

that is experienced by war veterans, plane crash survi-

vors, rape victims, and so on. These memories haunt 

people for years unless the individual can manage to 

put the details out of their mind (King, 2013, p. 239).

 

Something interesting about memory that exists is 

that unlike a video, memory can be altered by new 

information (Simons & Chabis, 2011). For example, 

in one study, researchers showed students a film of a 

car accident and the asked them how fast a specific 

vehicle was going when it passed a barn. Even though 

there wasn’t a barn in the video, seventeen percent of 

the students included a barn in their answer (Loftus, 

1975). In another study, researchers broadcasted a 

mugging on a television news program. They then had 

viewers phone in and identify which of six individuals 

they thought committed the robbery. Of 2,000 calls, 

1,800 of them identified the wrong person. On top 

of that, the robber was a non-Latino White male but 

one-third of viewers identified an African American 

or Latino suspect as the criminal (Loftus, 1993). This 

shows that information you hear around you, as well 

as certain bias’s going around you can influence how 

you remember events.

When it comes to memory and how stress affects it, 

one can look at all the different forms of memory and 

what causes people to forget things in general. For 

one, stress is primarily a form of interference. It’s a 

force that acts on the mind in a way that distracts it 
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negatively. When faced with enough stress, your mind 

will focus more on that than anything else you may 

want to retrieve. This interference can possibly go 

hand in hand with a minor form of repression (King, 

2013, p. 244). If the agent causing the stress is painful 

enough, the mind will attempt to forget it. In doing so, 

you may also forget other important things that you 

may associate with that stressor. A similar thing can 

be said about how being overly busy can impact your 

memory in a negative way.

In the end both stress and being busy have an impact 

on your ability to remember things. They aren’t the only 

factors, but they are common ones. People all over the 

world are facing the everyday struggles and stresses 

that are life. Being faced with so may strengthen you 

as a person, but it will still cause you to forget things. 

There are methods that can be enacted to help prevent 

the loss of important memories, but those won’t guaran-

tee the protection against forgetting those memories. 

When it comes down to it, people will always forget 

things in their life.
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PURPOSE AND 
GOALS
The overall goal of this service is to provide a means 

of sending out holiday greeting cards to those who 

may be too busy to do so themselves. It’s meant to help 

people who are busy or forgetful. My primary objec-

tive would be to creative a service that people can rely 

on to reduce some stress that comes from preparing 

for holidays. If they are too busy or may be forgetful, 

they can use this service to mitigate some of that stress.

THE PLAN
The primary goal of my research is to make sure that 

my company stands out from the rest. I will be looking 

at other companies whom sell greeting cards and 

make design choices that match the quality of theirs. I 

want to make sure I look different than them, but also  

provide the same personal feel they give their customers.

The goal of this is to create an easy to use online 

experience that will allow for people to send out cards 

to those they wish to send them to.

The primary method used will be a website that has 

the user select which dates get cards sent out on, and 

what kind of card each date will receive. They will 

also be given the option to send the cards out in a 

manner that makes it seem that they were the ones 

who obtained the cards (if they want to be discrete 

about the use of this site). They can do this by having 

the cards sent to them first so that the can hand sign 

it and make it appear that they went out and picked 

it personally. 

I will need access to printing equipment and materials 

for printing my products. I will also need programs that 

allow me to create the cards, such as Adobe InDesign 

and Adobe Illustrator.
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BENEFITS
The benefits of this product will be mitigating some 

stress around holidays for those who use this service. 

By assigning this service to dealing with greeting cards 

throughout the year, one will be able to focus on other 

things without the worry of forgetting. The people who 

receive the cards will be able to get a card from the 

loved one using this service even if they were too busy 

to go out and manually purchase it.

QUESTIONS
Will people see it as acceptable to use a service like 

this to replace going out in person to buy cards?

Will people think it’s too complicated to use a service 

like this, even if it saves them time in the long run?

How much would a person be willing to pay yearly (or 

monthly) for a subscription of this service? How much 

would be too much?

Would it make sense for the company running 

this service to partner up with other card selling 

companies to help them get more cards sold for a  

percentage of profits?

How will this service stack up when compared to other 

online card selling companies? 

ASSUMPTIONS
I believe that people who fall into the targeted 

demographic will see this service and at the very least  

visit the site.

It is very possible that some people will subscribe to 

the service one year, and then stop using it if their life 

becomes less busy or stressful. It will give them time to 

do this kind of thing themselves and the service will be 

less important to them.

I think people will find the customization options of 

the cards appealing and will help people feel more 

personally invested in the use of this service over going 

to a store to get a premade card.

It wouldn’t be surprising if people saw the product 

as too impersonal and don’t use it because of 

that. Even if it means being left with the possibil-

ity of forgetting or not having the time to get a  

card themselves.



DISCOVERY
What I’ve gathered from looking into other companies 

that deal with greeting cards is that they all seem to use 

script in some way. Whether it was in the logo type, or 

somewhere else on the site, they used it. They also all 

use simple logos if they have one, and the alternative 

type to the script is usually a lighter sans-serif.
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PARTICIPATION
Who is allowed to participate? Anyone who believes 

they need this service can participate. It isn’t limited to 

one type of person since buying greeting cards can be 

done by anyone. However, it is expected that more 

males will use this site than females. This is because, 

from what I’ve seen, men are usually the ones who 

forget holidays (me included).

How do they participate? Participation is done using 

the online site. The filling out of information and choos-

ing of style of card being sent.

Is participation meaningful? The participation is only 

somewhat meaningful as once the individual is done 

with the initial set-up, they will not need to do anything 

more. The only reason they’d need to come back to 

participate again would be to change dates or to 

add more people to the list of people that get cards. 

It’s meaningful for the person who receives the card 

because it shows that the user of the service cares 

enough to make sure they consistently get a card  

each holiday.

Is participation voluntary? Participation is 

partially voluntary. Once set-up is done, nothing 

more is needed to be done. At this point, it is 

completely voluntary because they don’t need to 

do anything anymore; it just happens regardless. 

It is involuntary for the person receiving the card 

because they either get the card or don’t. Once they 

get it, participation is done.

RESPONSE
What response do you want from your viewer? I would 

hope for a response where users don’t feel like the 

service is providing an impersonal means of sending 

cards. We want the users to feel as if they are involved 

enough in the initial set-up that they feel as if they had 

solid input in the cards sent. The response desired will 

be much better if the users don’t feel bad that they are 

using this service by thinking it’s ‘cheating’ the usual 

method of manually obtaining cards for people.

What is your visual communication objective? The 

communication objective is to show that the service/

company not only delivers cards, but does so in a 

timely manner and efficiently by having a clean logo 

that represents some sort of quickness.
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MISSION  
STATEMENT
To give busy and/or forgetful people a means to 

consistently send out holiday cards to those they  

care about. VISION  
STATEMENT
Our vision is to provide a convenient way for people 

to purchase holiday greeting cards so that they no  

longer have to worry about forgetting to do  

so manually.
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PERSONA
Name: Frederick Overwood

Quote: “It’s been really busy at work the last couple 

months and I somehow forgot that my anniversary was 

tomorrow. I wish I didn’t have to worry about forget-

ting these things.”

Who is your persona?: Fred Overwood is a middle 

aged (45 y.o.) man. He lives in Albany, New York 

working as a public relations executive for Nike. Fred 

is a very caring person but is often found too busy or 

too stressed out to be able to get things done at home. 

He loves his family but finds himself lacking the time to 

think about important events relating to them (anniver-

saries, birthdays, other holidays).

What are the goals?: Fred’s primary goal is to find 

the time to get the people he cares about a card to let 

them know that he cares. He finds himself too busy to 

go out and get a simple card on his own and wishes 

he had a way to consistently get one for them each 

year. 

What is your personas attitude?: Fred sees this service 

as an opportunity to be able to focus on his work while 

also not having to worry about upcoming, person-

ally important events. He expects the service to mail 

him cards the day of, or the day before the important 

holiday (he would specify this on the site) giving him 

ample time to sign the card himself and present it to the 

desired individual. He wishes he could do it manually, 

but with everything going on in his life, this is his only 

option. He knows it isn’t as personal as doing it all on 

his own, but he figures it’s still a sign that he cares and 

that’s all he cares about. Fred is motivated to visit the 

site because he saw it either online or advertised in a 

magazine and realized it could be potentially useful 

to him. He decided that paying a subscription fee and 

having cards sent to him (or the desired loved one) is 

easier and less time consuming than having to go out 

to a store in person and picking out a card himself. He 

also sees that he has options for customization of the 

cards and that gives him some level of personalization 

that further convinces him that this service is for him.

POSITIONING 
STATEMENT 
Hermes provides busy and/or forgetful people with 

a more reliable way to send greeting cards for the 

holidays than other greeting card companies. We do 

this by having a wide variety of card designs for many 

holidays, being easy to use and affordable, and being 

able to adapt to the needs of the customers.



VISUAL AUDIT
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Hallmark uses a crown to signify quality and to give 

an impression of a seal/stamp. The site uses purple 

and gold in their logo and around the website which 

also makes it feel rich. Hallmark uses a script in 

tandom with its colors and crown to top it all off with 

a personal feel.

Blue Mountain uses a script and the color blue to illus-

trate a mountain with their logo. They do this using 

the apex of both peaks of the M. Their script kind of 

gives off a Papyrus vibe that I plan on avoiding if I 

decide to use script in my logo. Overall, their design is  

straight forward.

American Greetings differs from the previous 2 compa-

nies by going wih a non-script typeface. They also use 

a simple, yet abstract illustration of a rose as a logo. 

While I don’t fully understand the meaning of it, I think 

it looks nice and does tie the website together. Their all 

caps works and I might do the same.



Cardstore is a branch of American Greetings that I 

would like to mention. I believe their logo matches 

American Greetings’ simple yet successful vibe and 

it does so using a serif. The website uses really nice 

color and seperates its sections very effectively. I think 

Cardstore is the best site.

Postable is the only site that uses a knockout in the 

logo. I found it very interesting and might try my logo 

in a knockout later down the line when my website is 

made. The name “Postable” is also a very good name 

for a greeting card company. Their mailbox logo is 

also simple and effective.

Jacquie Lawson is a subscription card site that you 

subscribe to and it allows you to make cards. The site 

is kind of difficult to look at and the logo of the site 

looks lazily done. On top of being poorly designed, 

the website is not easy to navigate. I use this site to 

know what not to do during my design process.
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THINKING  
MAP

convient

thoughtful

holidays

personal

giving

usefuleasy

creative

memories

family

stylesvariety

ATTRIBUTE 
LIST
•Personal

•Thoughtful

•Affordable

•Useful

•Convient

•Quick

•Easy

•Creative

•Helpful
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designed 
well

designed 
poorly

inexpensive

expensive

POSITIONING 
MATRIX



TYPE 
STUDIES

Greetings Galore        Helvetica LT Std Bold

Greetings Galore             Scala Regular

Greetings Galore          Futura Std Heavy

Greetings Galore         Century Regular

Greetings Galore         Eras Demi ITC Regular

Greetings Galore              Goudy Old Style Bold

Greetings Galore              Candara Bold

Greetings Galore              Times New Roman Regular 
Greetings Galore     Verdana Regular

Greetings Galore          Avenir LT Std 35 Light

Greetings Galore          Constantia Bold

HERMES                            Corbel Bold

HERMES               Palatino Linotype Bold

HERMES                     Rockwell Regular

HERMES                          MetaPro Medium

HERMES                      Akzidenz-Grotesk BQ Regular

HERMES               Futura Std Medium
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LOGO  
STUDIES

hermes

HERMES Hermes

hermes

HERMES Hermes

hermes

HERMES Hermes

hermes

HERMES Hermes

hermes

HERMES Hermes

hermes

HERMES Hermes
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DECISIONS
The typeface and logos that are darker are the ones 

in use. Futura is being used because it is a very effec-

tive geometric sans-serif. The logo was picked because 

they it is unique to the greeting card industry. The name 

“Hermes” has been chosen because of the mythology 

behind it. The abstract wing references the symbol of 

Hermes and by calling ourselves the messenger of the 

gods, we are not only comparing us to greatness, but 

we compare our customers to gods. This is a market-

ing decision to make people feel better about using 

our product. The name “Greetings Galore” was not 

chosen in the end because it can be seen as tacky 

and cheap.



DESIGN 
RESEARCH

HALLMARK

Hallmark uses a standard online 

shop format on their website. It 

features multiple categories, occas-

sions, recipients, and a featured 

sections. It’s simple but effective.
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AMERICAN 
GREETINGS

American Greetings use a similar 

online shop to Hallmark but has 

put a little more effort into having 

it match their brand. They also use 

less columns for their displayed 

cards. Also effectively used.
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BLUE 
MOUNTAIN

Blue Mountain impliments a very 

confusing side bar with eCards 

as their primary product. They are 

free, but not the best design-wise. 

They also have video cards that 

can be personalized and sent to 

others via e-mail.



CARDSTORE

Cardstore is a little complicated to 

use and can seem cluttered, but it 

does look nice. The purchase page 

is also nice as a pop-up which 

matches their branding and is 

simple to navigate. Cluttered, but 

effective once figured out.
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POSTABLE

Postable uses active scroll for most 

of its website. The categories of 

cards are listed beneath more 

categories. The purchase screen 

on Postable is the most simple of 

the 6 other researched companies. 

It’s another effective site.
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JACQUIE 
LAESON

Jacquie Lawson uses a scroll on 

her website. It’s not designed to 

match the brand nor is it very nice 

to look at. It’s hard to navigate 

and the area you get to obtain the 

cards requires you to open a new 

window. Not efficient.



CARD 
DESIGNS
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POSTER 
DESIGNS

ARE YOU

BUSY
OR

       FOR- 
GETFUL?

Don’t worry, we  
got you covered.

Greeting cards for the forgetful.HERMES

We remember so  
you don’t have to.

Forgot your  
anniversary

Greeting cards for the forgetful.HERMES
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WEBSITE 
LAYOUT
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SHOW 
LAYOUT
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DEADLINES  
AND TIMELINE
Design research to be completed by 10/5/17

The written work for the process book will be completed 

by 11/19/17

Type studies and logo studies to be completed by 

12/1/17

Illustrations to be completed by 12/5/17

Process book to be completed by 12/8/17

Website layout/wireframe to be completed by 1/5/18

Design work for all the cards being presented by 

5/14/18

Senor show setup to be completed by [day of show]
BUDGET
Website hosting will be around $50-$85 year.

Driving costs for the time spent working on it is around 

$630 (per semester).

Printing costs can range from anywhere between 

$50-$100 depending on if I print it myself or use a 

service online to print them out.

Everything else I do can be done cost-free. The total 

cost is around $1300 for the year.



AUDIENCE
Anyone who believes they are too busy or forgetful to 

manually purchase cards in stores. Also, anyone who 

goes to the senor show.

LOCATION
The location of this will be at the senor show as well as 

online. This will be a website primarily, but the senor 

show will allow people to preview what we do.

OUTCOMES
A multitude of greeting cards themed around certain 

holidays that can be sent out to subscribers of our 

service. 
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PRIORITIZING
The website will include a form to fill out required infor-

mation to send out cards to match specific holidays. It 

will have a contact page for instances where a user 

needs to ask questions about our service. It will also 

have an area to see cards that we’ve made to either 

purchase them as singles, or to simply see what our 

cards look like.

The primary way this content will be presented is 

online. Through online interaction, this content will 

be engaging up until proper information is filled out. 

Once that is completed, the only other form of engage-

ment will be through getting the cards through the mail.
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CONCLUSION?
In conclusion, our service is unique and very afford-

able. We make sure we give our customers a wide 

variety of card options, an easy to use interface, and 

will be more than willing to answer any questions 

one may have about our product. We like to pride 

ourselves on quality and hope that same quality we 

strive for is reflected in our work.



hermes

HERMES Hermes
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WE
THANK

YOU FOR
JOINING US


