


What is Picot?
Picot is a small business that sells hand 
knitted and crocheted items through a 
physical location and its own website. 
Design works on display for this 
business will include an array of pieces. 
Namely, trifold brochures, business 
cards and letterheads, personalized 
envelopes, and small flyers containing 
knitting instruction schedules for the 
current month. 

Large format poster advertisements 
will be displayed on foam core in the 
Grosvenor gallery above the table 
display as well. All small yarn shops I 
have been to have offered knitting help 
at the very least, but usually offer group 
and private classes. This is something 
that comes with a knitting shop the 
same way personal trainers come with 
gyms. The personalized envelopes will 
be part of my display to give a sense 
of appreciation and care to customers. 
When one orders handmade goods, 
some small businesses hide cards 
with a personal message in the mail 
envelope with the shipping item. For 
recipients this is a mood-booster and 
gives the business a chance to build 
customer relations.

Also featured during my display will be 
knitted objects, complete with small 
price tags. This is meant to garner 
visitor appreciation by piquing interest. 
To accompany this display, I will wrap 
some balls of yarn, needles, hooks, and 
finished objects in my own packaging. 
In addition to exploring knitted objects, 
Picot will have its own website up and 
running for perusal. Lastly, I would love 
to design a knitting pattern to display 

with its finished counterpart.



Mission 
Statement
Picot spreads cheer and a welcome 
atmosphere by hand-knitting tokens 
of appreciation. We create each of 
our objects with care for you and your 
loved ones to enjoy.

Vision 
Statement
Picot aims to increase the appreciation 
people have for all that is cozy and 
warm by hand-knitting and selling items 
styled after both historic and modern 
patterns. Picot encourages knitting at 
any time by offering advice and knitting 
instruction, answering questions, and 
always having a space available in our 
storefront for you to browse or practice 
your needlecraft.

Purpose
I would like to explore the popularity of 
knitting within the 18-35 age range and 

explore the market for small knitted 
accessories and housewares such as 
washcloths. I would also like to learn 

and teach others about knitting history 
by researching it and displaying knitted 

items made from old patterns.

Benefits 
The benefits of this project are 

numerous. Creating Picot will have 
given me a reason to research knitting 

and its social impact, enabling me 
to design and share that knowledge 
with others. Clients will benefit from 
this project by being exposed to the 

different objects that can be created by 
hand, hopefully inspiring some of them 
to create on their own. Clients will also 

become aware of the items available to 
them, should they wish to buy products 

similar to mine.



Market 
Research



Customer 
Brand 

Interaction
The public will flip through 

informational pamphlets, maybe a small 
catalog (of different yarns, needles, 
hooks, and possibly some finished 

objects being worn). Customers will be 
able to receive a business card, touch 

and inspect knitted samples, peruse 
the shop website, sign up for classes, 

and view photos of the craft. They may 
also see yarns,needles, and house-

made scarves or other small items for 
sale in branded packaging.

These objects will relate to my project 
because these are all usually part of a 

yarn store’s brand: A successful yarn 
store will be selling its own versions of 

different yarns, will have needles and 
hooks, as well as guides and finished 

objects from store members on 
display. Usually they do not sell locally 
hand-made clothing or other finished 

objects, but I’d like to create packaging 
for these items to give my final display 

the feel of an established craft store 
that has a base of loyal customers. 

Shoppers stay with small yarn stores 
if they have interesting knit objects to 

look at, touch, and be inspired by.

Questions 
About Picot’s 
Target Market
Are small crochet shops still popular?

Are crafters interested in the history of 
knitting?

Are there yarn shops focused on 
historic patterns?

Can I design my brand in a way that 
leads crafters to make specific color 
choices when they pick yarn?

Can I attract an audience that isn’t 
necessarily interested in knitting by 
advertising the hand-crafting aspect?

Assumptions to 
be Researched
Millennials, not only the elderly, are 
interested in knitting.

Learning this craft is beneficial for 
learning math, retaining memory, and 
using fine motor skills.

Small crafting shops are steadily  going 
out of business.

Knitting is an expensive hobby.

Knitting is more popular than crochet.



Research 
Methods

I will use marketing books and articles, 
crafting books, and knit forums. I may 

also visit a chain hobby or crafting store 
to see what its customer base is like and 

why they go there instead of small stores. 
I will conduct a small survey to gauge 

interest in hand-made items and knitting.

Branding 
Resources

I may need a camera from the library with 
which to shoot finished knitted objects, 
different yarns, and hooks and needles 

for my website and printed materials. 
I will need thread and yarn for knitting 
objects to display and to photograph 

for my print and web pieces. I will need 
hooks and needles to craft with and to 

wrap in store packaging for display. I 
will need access to knitting patterns to 

finish some more complicated items for 
display, as well as the paper to print a 

pattern book.

45 Respondent 
Knitting Survey
Do you or have you owned hand-knitted/
crocheted clothing or accessories? (Items 
made by friends or family or bought from 
shops like Etsy)

41 Yes | 3 No | 1 I’m not sure

Would you purchase hand-knitted/
crocheted items or accessories, like key 
chains or boot cuffs?

28 Yes | 8 No | 9 I’m not sure

Do you knit or crochet?

22 Yes | 23 No

What is your age range?

21 16-25 years | 7 26-35 years | 5 36-45 
years | 6 46-55 years | 6 56-65 years

Are you willing to spend more money on 
items if you know they are hand-crafted?

43 Yes | 2 No

Where do you go for knitting supplies or 
knitted/crocheted products?

12 Store | 1 Online | 17 Online & Store | 
15 I don’t



Who is the target 
audience? 

Anyone with an interest in hand-made clothing and 
accessories is within Picot’s customer base. Anyone that 
can hold hooks or needles and anyone with an interest in 
knitting is also welcome. This store is for every age group 
from young adults to senior citizens.

How do they 
participate? 

My audience participates by taking and inspecting my 
business cards and other paper products, by leafing 
through my pattern booklet, inspecting yarns and 
finished objects such as scarves and dish cloths,and using 
Picot’s website to buy products and sign up for classes.

How is 
participation 
meaningful?

Participation will relax clients because they will be 
participating in a leisure activity. Reading about a small 
knitting store, viewing images of and touching soft 
clothing will be a memorable experience that clients seek 
to repeat on their free time and with friends.

Is participation 
voluntary?

Participation is completely voluntary because there is 
only a certain section of the population that is interested 
in knitting. Because a small knitting store is a niche store, 
there is very little general traffic that is directed into it. 
Unless a customer has previous knowledge of, or interest 
in knitting or the handmade, products created in my store 
will not force participation by non customers because 
they will not realize what they are looking at and will not 
ask about my products.

Persona Amy Shalker, 29, has been married for 6 years. She has 
some disposable income from the full time receptionist 
position she has had for the last 3 years. Amy has one 
4 year old and one 7 year old son. She has had some 
college education and likes to visit farmer’s markets and 
craft fairs.

Paval Hadzinski | Stock Photo



Business 
Name

Price 
Range

Item  
Types

Total  
Sales

Handknit by Pillard $67-$250  Sweaters, Jackets 1,970 

Denizgunes $25-$110 Shawls, hats, sweaters 3,193

Olive & Arrow $18-$145 Clothing, Accessories, 
Blankets 

4,118

Sennursasa $16.90-$45.90 Hats 3,193

Cape of  
Good Hope

$5.48-$61.49 Decorations, Accessories, 
Bookmarks

39

Crazy Butterflies $5-$120 Decorations, Accessories, 
Shirts

364

ALLCAPS Knit Hats $5-$40 Hats, key chains 71

HandmaidenBC $5.50-30 Key chains, cozies 1,134

Egg and Spoon 
Studio

$1.92-$18.59 Key chains, packaging 726

Uptown Knits $12.95-$275 Clothing 263

Olinnell $3.99-$149 Clothing, Blankets 176

Visual Audit

1

2

4

6

8

10

7

5

9

11

3

Time Consuming
Blankets, Jackets, Dresses

Quick Project
Mittens Toys Earrings

1

2

4

6

8

10

7

5

9

11
3

Cheap Expensive

Positioning 
Statement
Picot spreads appreciation for and 
knowledge of knitting by hand-crafting 
tokens such as key chains and toys. 
This small business is dedicated to 
providing high-quality knitted items for 
affordable prices that can be purchased 
either through an online shop or by 
visiting the storefront. Each item can be 
customized to fit the customer’s needs.

Positioning 
Matrix



Thesis
Knitting has been practiced for 
thousands of years and is popular to 
this day. Disregarding the countless 
shirts and other clothes created by 
fine-tuned knitting machines, the 
appreciation and acquisition of this 
needle-art remains high. Even though 
its popularity as an extracurricular 
activity has waxed and waned in all 
countries depending on economic 
stability, knitting continually reemerges 
among younger generations as a 
favored pastime. Even people who do 
not practice a needle art appreciate 
and purchase hand-knitted items 
because of the care taken during its 
creation and recognize that the beauty 
of different pattern combinations spans 
cultures all over the world.



Knitting | 
A Social 
Construct

My small knitting business, 
known as Picot, was 
conceptualized to pay tribute to 
a method of creating clothing 
and toys that has existed, 
by some records, since 201 
AD (McIntosh 37), though 
the knitting we know today 
was likely modified into its 
present form during the middle 
ages. Fishermen continually 
developed techniques for 
effective fishing nets and this 
translated to clothing items that 
warmed them continuously on 
the high seas (Lloyd 173). 

Knitting and crocheting is a 
traditional part of many families 
around the world, some learning 
in school and knitting with 
friends, and some being taught 
the craft by their parents and 
grandparents. I believe both 
the history and modern roles 
of knitting deserve a closer 
look so the craft can be fully 
appreciated.

The very first assumption 
I had when I entered into 
my research was disproved 
immediately upon opening my 
first source. Knitting did not 
start as a woman’s chore. What 
I discovered was that men first 
knitted to keep themselves 
warm on the sea and men were 
solely employed in professional 
knitting guilds before the 
Victorian era, all the way into 
the industrial revolution. 

During this time, women were 
barred from working in factories 
and guilds so they would not 
have been practicing the craft. 
Before knitting was taken up as 
a leisure activity, men knitted 
in cities to create high fashion 
items such as knee socks 
(McIntosh 37).

Eventually, knitting became a 
sought after craft for high-born 
ladies, who went so far as to 
change the way they held their 
knitting needles, effectively 
manipulating their movements 
into looking more feminine and 
delicate. This was meant to look 
exactly opposite the working 
man’s method of palming the 
needles (McIntosh 37). 

Today, both needle-holding 
techniques are practiced and 
passed down depending on 
how that family or teacher’s 
ancestors were taught. With 
the widespread use of video 
tutorials, it has become easy 
for Internet-savvy practitioners 
to try both methods and settle 
upon that which feels most 
natural.  As with many trends, 
exemplified by the use of white 
wedding cakes, which were only 
bought by rich upper classes 
until white flower became 
affordable, the spike in knitting 
popularity among women in the 
1800’s contributed largely to the 
waxing and waning participation 
among young adults for 

generations into the present 
day (McIntosh 37). 

On differing popularity within 
different age groups, one group 
would see knitting as an old 
woman’s hobby and discard 
the notion, but the generation 
thereafter would see to its 
resurgence as a trendy pastime. 
The uptake of knitting as a 
hobby began after the industrial 
revolution, when knitting 
machines were invented. This 
removed the need for practiced 
knitters to create clothing, 
eliminating this profession and 
freeing up time spent hand-
knitting to produce cheaper 
clothes and accessories.

Though knitting today is 
stereotypically seen as a 
woman’s hobby, Kristin 
Spurkland, author of The 
Knitting Man(ual), finds that 
popularity is rising among men. 
According to Spurkland, pattern 
books catered to men are slowly 
entering the modern market. 

Mention must be made that 
in the 1900’s this craft was 
considered more than a simple 
hobby in the United States. 
Unbeknown to many, knitting 
was one of the World War II 
propaganda activities spurring 
on the efforts to keep American 
soldiers alive. Many civilians, 
both men and women, took 
it upon themselves not only 
to save scraps of any kind, as 

was lectured in history classes, 
but were gigantic contributors 
of hand-knitted socks, hats, 
and other needed items for 
deployed soldiers (Lloyd 173). 

This directed use of workers, as 
well as the need for home-made 
comforts after the war leading 
into the great depression may 
have sparked a continued 
interest in using recycled 
materials instead of yarn as well. 
The satisfying feeling of hand-
crafting items for a worthwhile 
cause has kept knitters creating 
objects such as reusable 
bandages, hats for newborn 
babies, blankets, and scarves 
for the homeless up through the 
21st century.

One theory on the continuing 
increase in knitting popularity, 
according to Laura Price in 
Knitting and the City, is that the 
act is associated with comfort 
and warmth. In Price’s essay, 
as well as in my previous two 
sources, the strong resurgence 
of interest in knitting since 2000 
has been mentioned enough to 
become a common theme. 

In Women’s Micro-
Entrepreneurial Homeworking, 
Susan Luckman states that 
today, crafts such as knitting 
have become more of a 
middle-class way of possibly 
contributing to household 
income. Her writing suggests 
that economists are unsure 

of whether this is a good or 
bad trend, only that there is a 
noticeably negative effect on 
production in all fields when 
women leave the workforce to 
start their own home-based 
businesses.

There is also some confusion 
on whether crafting from home 
can still be considered being 
part of the work force and if this 
increase in home labor is hinting 
at a return to previous gender 
roles, more akin to the 1950’s. To 
elaborate on this point however, 
Luckman cites a study done by 
Matchar which suggests that 
women, specifically middle 
aged white mothers, are so 
likely to begin selling their 
knitting and working from home 
as a result of the lackluster 
maternity leave rampant in the 
US (150). 

It seems that, similar to the 
increasing and decreasing 
popularity of knitting, “latch key 
kids” have become the parents. 
As a result, this generation is 
beginning to work from home 
to provide their children with 
a more hands-on parenting 
approach. 

This shifting trend of keeping 
someone home with at least 
young children coincides 
perfectly with the recent 
rise in knitting popularity, as 
crafts enable people to work 
from home on their children’s 



schedules. Luckman’s research 
strongly suggests that while the 
popularity of knitting among 
men is rising , knitting for profit 
in the modern age is dominated 
by women(173).

What Luckman explores in 
her research is the trouble 
surrounding this sudden 
popularity of starting one’s 
own “micro-business”, 
selling handmade crafts on 
e-marketplaces like Etsy. This 
type of business has a high 
rate of failure, partially because 
people are not aware of the 
time and energy needed to craft 
quality product. Many micro-
businesses go under because, 
despite sounding like the 
perfect solution to being a busy 
parent, they take up much more 
time to run than a “regular” job 
and leave the business owners 
without medical insurance, 
social security, unions, and 
other safety nets that are usually 
available in the workforce.

Another critique Luckman 
spends an inordinate amount of 
time describing is the concept 
that women still feel responsible 
for perfecting home life, as well 
as parenting and fulfilling the 
obligation of building a career. 
From Luckman’s research it 
becomes apparent that many 
women do not feel liberated 
by having the freedom to 
work, thereby sharing the 
responsibility of maintaining 

home life and raising children. 
For a majority of those who end 
up leaving careers to sell hand-
made wares, there is a feeling 
that the main responsibility of 
traditionally female roles still 
falls to the mother even though 
she has accepted the additional 
role of breadwinner. 

If she cannot take on all three 
aspects of traditional and 
modern family life, she feels she 
is failing as a modern woman. 
As most of these women are 
white, middle class women 
with a working husband, the 
need to work overtime while 
staying available to everyone’s 
schedules is just as unfounded 
as it is unrealistic and sad.

Aside from the obvious 
drawbacks of taking on all 
of this responsibility without 
question, Luckman mentions 
that the female-to-male 
wage gap exists much more 
prominently when the explosion 
of micro-businesses is added to 
employment data. 

Because these crafters are 
predominantly females that 
have left the workforce to sell 
their own work, they lose all 
benefits of being employed, 
as well as extra time they 
would have had, and in some 
cases they actually do lose 
money by not breaking even. 
In effect, what is usually started 
as a self-empowering business 

move leaves the women who 
participate earning much less 
than men and women who 
remain in the workforce to 
advance their careers.

On a lighter note, another 
major assumption that I have 
only slightly touched upon was 
confirmed by a study on the 
correlation between knitting 
and feelings of wellbeing. 

The reason knitting translates 
into a sense of relaxation and 
accomplishment is simply 
because it is in essence a 
repetitive activity that keeps the 
hands, but not always the mind, 
busy. Many practitioners knit 
when they would otherwise be 
idle, such as in waiting rooms, 
while watching television, or 
riding public transportation. 
Knitters are also known to use 
the needle art as a focusing 
tool during meetings (Corkhill 
38), which can be compared to 
a small segment of students’ 
ability to focus better during 
class when they are doodling. 

When completing simple 
patterns, there is a meditative 
aspect to the craft akin to the 
practice of steady breathing. 
The added benefit to knitting, 
however, is the palpable end 
result that provides physical 
proof of down time being well 
spent and enjoyed. 

For example, reading books 
as a way to relax is a wonderful 

pastime. However, aside from 
knowing that the piece has 
been enjoyed and internalized, 
there is nothing to be held 
in one’s hand and inspected. 
Upon completion of a knitted 
piece there is a physical object 
which can be displayed to the 
world, or shared with another 
person. This leads us into the 
third benefit, which is the social 
aspect of knitting. 

For many, this hobby is 
not a solitary craft, but a 
community event. Just 
like any sport or activity, 
knitting serves as an 
excellent reason to gather 
like-minded individuals for  
shared thoughts, patterns, 
and ideas. People who 
have feelings of isolation 
that enjoy knitting and 
really throw themselves into 
the hobby have a prime 
opportunity to gather 
physically or on the web 
with similar, encouraging 
individuals. This feeling of 
community is the angle I wish 
to exploit for the benefit of 
my business.

In accordance with the 
thought of sharing the 
enjoyment of something with 
friends and acquaintances, I 
conducted a small survey of 
random people within two 
degrees of separation. 

I advertised this survey on 
Facebook to gather only 
responses of people most 

likely to support the business 
before it becomes known. In 
response, 45 potential clients 
answered questions about 
hand-crafted items and their 
feelings on pricing. 95.56% 
of my potential clients said 
that they are willing to spend 
more money on an item they 
know is handmade. 

For small knitting businesses 
this bodes well. However, 
every business knitter must 
find a balance between 
quality and price because 
products will not sell at a 
reasonable price if they 
look ordinary, but will sell 
very well if they seem 
special and unique to their 
creator, especially if special 
ingredients are used.

Unsurprisingly, 29 out of 
the 45 survey responders 
either go to a physical store 
or online for their knitting 
supplies and items or buy 
them exclusively in store. 
Only 1 responder shops 
exclusively online and the 
last 15 responders buy no 
knitted items and supplies. 

This data told me that even 
though most buyers in my 
potential customer base 
prefer buying knitted items 
in a physical location, many 
of these prefer having access 
to a virtual store as well. One 
thing I was not expecting to 
find, but which related to one 
of my questions— whether I 
could influence buyers’ color 

choices — was mentioned in 
Corkhill’s Knitting and Well 
Being study. Respondents 
to his survey were adamant 
about yarn colors impacting 
their moods while knitting, 
implying that color choices 
are based in and affect 
personality and disposition. 

What I have found in my 
research, both about the 
history of knitting and the 
current state of micro-
businesses, is that it is 
exceedingly difficult to break 
into a crafting market without 
any experience. Without a 
partner to financially support 
my business venture, it is 
more plausible to knit only 
for leisure and the creation of 
personal gifts. 

Without trying to raise a 
shop from the ground up, 
the health and relaxation 
benefits garnered from 
spending time on a project 
either alone or with company 
will actually be useful and 
will not take the time I could 
spend supporting my family. 

By researching this niche, my 
resolve to spread knowledge 
about handiwork for personal 
fulfillment has strengthened. 
Focusing on the creation 
of objects will continue to 
bring people of all ages joy 
and a sense of completion, 
especially if the prospect 
of selling the results are 
promising based on skill. 



Conclusion
By researching the knitting field and 
planning my project’s execution I am 
prepared to design the various paper 
products and web based attractions, 
as well as knit display items that would 
be of interest to buyers in a real world 
scenario. Although there is immense 
effort and uncertainty involved in 
opening a new business, creating a 
product by hand and knowing that 
clients will recognize the love and effort 
they have bought by sponsoring a 
small shop is worthy of consideration 
for anyone with a passion.

Final Products
Information Pamphlet
Business Cards
Storefront Sign
Custom Letterhead 
Envelopes
Website
3 Advertisement Posters
Pattern Booklet
Price Tags
Yarn Packaging
Washcloth Labels

Sources
McIntosh, Phyllis. “Knitting: A Craft 
Makes A Comeback.” English Teaching 
Forum 49.1 (2011): 36-43. ERIC. Web. 23 
Oct. 2016.

Lloyd, Brenda. “Knit One, Purl Two, 
Gentlemen; A New Book Looks at the 
History of Men and Knitting.” Daily 
News Record 2007: General OneFile. 
Web. 23 Oct. 2016.

Price, Laura. “Knitting And The City.” 
Geography Compass 9.2 (2015): 81-95. 
AcademicSearch Complete. Web. 23 
Oct. 2016.

Luckman, Susan. “Women’s Micro-
Entrepreneurial Homeworking.” 
Australian Feminist Studies 30.84 
(2015): 146-160. Academic Search 
Complete. Web. 23 Oct. 2016.

Stanton, Sue. “Knitting Ourselves 
Together.” National Catholic Reporter 
42.28 (2006): 18. Academic Search 
Complete. Web. 16 Nov. 2016.

Corkhill, Betsan, et al. Knitting and 
Well-being, TEXTILE, 12:1, 34-57, 2014



54 W
oldicott Ave.

PicotEdm
enston, NY 13335

187.338.9216W

54
 W

old
ico

tt 
Ave

.

Pic
ot

Edm
ensto

n, N
Y 13

33
5

18
7.3

38
.92

16
W

54
 W

old
ico

tt 

Pic
ot

Edm
ensto

n, N
Y 13

33
5

18
7.3

38
.92

16
W

ld
ico

tt 
Ave

.

Edm
ensto

n, N
Y 13

33
5

18
7.3

38
.92

16
W

54 W
oldicott Ave.

PicotEdm
enston, NY 13335

187.338.9216W

54
 W

old
ico

tt 
Ave

.

Pic
ot

Edm
ensto

n, N
Y 13

33
5

18
7.3

38
.92

16
W

Design 
Process



Type Study

American Typewriter
Logotype 

Bell MT Bold
Titles

Bell MT Regular
Titles

Avenir LT Std 85 Heavy
Titles

Avenir LT Std 45 Book
Body Copy

Avenir LT Std 35 Light
Body Copy

Color Study

C:  10

M:  26

Y:  100

K:  0

R: 231

G: 185

B: 33

#E7B820

C:  86

M:  68

Y:  54

K:  0

R: 67

G: 95

B: 112

#435F70

C:  7

M:  84

Y:  90

K:  0

R: 226

G: 80

B: 51

#E15032

Logo 
Development
When brainstorming for Picot’s graphic 
representation several run-of-the-mill ideas, 
like the usual yarn source animals ( sheep and 
goats) had to be sketched and tested for their 
relation to this brand. However, because Picot 
represents a lifestyle larger than the fibers which 
make up its products, there was a need to study 
symbolism and meaning beyond the materials 
which make up knitting.

The two most meaningful concepts, which 
would be understood by a larger target market, 
emerged in the form of cats and elephants. 
Cats are seen as whimsical companions, forever 
enjoying the yarns with which we craft. This 
stereotype is reflected in countless drawings, 
videos, and images of kittens playing with a 
ball of yarn. Though the feeling of joy and 
playfulness seemed somewhat effective for its 
charm, symbolism surrounding elephants, aside 
from their popularity as knitted stuffed toys, had 
a more fitting and serious message.

The elephant was chosen for its given 
stereotypes of unending patience, great 
memory, fine motor skills, and the passing down 
of knowledge for generations. All of these 
qualities are embodied in knitting, which has 
been kept and developed for years alongside 
the fine motor skills necessary to complete 
detailed work.

The crochet hook, whose negative space 
creates the elephant’s ear, was chosen to 
signify the meticulous detail and accumulated 
knowledge present within the Picot brand. The 
example referenced here is use of the crochet 
hook to capture escaped stitches, which is 
a time-efficient method of problem solving 
present in this company. This detail is meant to 
provide the customer with a sense that she is 
buying from a knowledgeable business.  



Sarah Dancer
Yarn Frogger Extraordinaire

187 338 9216
sarah@picot-knits.com

54 Woldicott Ave.
Edmenston, NY 13335

P i c o t
Sarah Dancer

Executive Director

- 187.338.9216 -
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The Finest Knitwear

& Home Accessories
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Sarah Dancer
Executive Director
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& Home Accessories
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Business Card Development



Can’t wait for 
winter weather?

Buy your favorite knitted goods 
at Picot any time of  the year.

Ready for a 
luxurious home?

Enjoy the finest knitwear and  
residential decor today.

See something 
you can’t resist?

Customize any order with a choice of  
buttons, colors, and patterns.

Poster 
Advertisements
The concept behind Picot’s taglines is 
to engage viewers by asking a direct 
question. This is meant to open their 
thoughts to a dialogue in which they 
answer the poster’s question and then 
seek out a solution, preferrably by 
visiting Picot’s website or store.

In the first poster, the answer to causing 
intrigue is meant to be the urge to see 
what Picot is deeming “irresistable.” 
Once The viewer begins this thought 
process, the purpose of the subtext 
works in conjunction with the images, 
reassuring the viewer that the 
seemingly perfect item they find has 
potential to be even better than the 
original and can be completely unique.

The second poster, meant to be 
displayed year-round, calls attention to 
the rush of holidays, imbuing the viewer 
with a sense of urgency to prepare 
for gift giving. The subtext will then 
encourage the viewer to consider the 
meaning behind gifting knitted goods 
specifically, which should appeal to 
Picot’s target audience and encourage 
them to find the perfect item.

The third poster speaks directly to an 
audience interested in bringing their 
interior decorations to a new level. Its 
message is meant to capture viewers 
looking for inspiration.



2017

May
Schedule

Knitting classes are taught 
Friday - Sunday

5
5-6

Basics

6
2-3:30
Cables

7
5-5:45
Bobble 
Stitch

12
5-6

Star Stitch  
Hats

26
4-5

Teddy 
Bears

13
4-5

Basics

27
4-5

Teacup 
Cozies

14
4-5
Yarn 

Spinning

28
4-5

Cushions

19
4-5

Socks

20
4-5

Berets

21
4-5

Basics

(187) 338 - 9216
picot-knits.com
54 Woldicott Avenue 
Edmenston, New York 
13335

Store Hours
Monday-Tuesday | Closed 
Wednesday-Saturday | 10-7 
Sunday | 11-6

Suggestions
If you have an interest in 
techniques or projects not 
on our schedule let us know! 
Contact us online at 
picot-knits.com/contact.

Knitting Class Schedule Takeaway [Front/Back] Physical Object
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Knitting has been practiced for thousands 
of years and is popular to this day. Even 
people who do not practice a needle art 
appreciate and purchase hand-knitted 
items because of the care taken during 
their creation. 

The beauty of different pattern 
combinations spans cultures all over the 
world is something very recognizable.

Why are we?

Here at Picot, we’ve  found that he 
appreciation and acquisition of this 
needle-art remains high and we love to 
celebrate rich history with a warm mug 
of tea and a set of needles. Picot spreads 
appreciation for knitting by hand-crafting 
tokens such as mittens and shawls. 

We are dedicated to providing quality 
knitted items for affordable prices that 
can be purchased either through an 
online shop or by visiting our storefront in 
Edmenston. Our passion is your comfort.
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volore rerro voluptatem dollore

Who Are We? Our Yarn?

187.338.9216
picot-knits.com 
54 Woldicott Avenue
Edmenston
New York 13335

Picot had its humble beginning 
in a small Altamont knitting 
store in upstate New York. One 
unassuming afternoon, Picot’s 
owner to be was sitting at the 
community table, knitting a 
sweater in the company of great 
and experienced knitters when an 
idea sparked in her mind’s eye.

Having just hung up with her 
best friend, who had asked for a 
fourth cup cozy to gift a cousin, 
it occurred to Sarah how much 
people value hand-knitted items. 
This was the day a business 
venture had begun.

History

Contact Us

Here at Picot, we’ve found that 
he appreciation and acquisition of 
this needle-art remains high and 
we love to celebrate rich history 
with a warm mug of tea and a 
set of needles. Picot spreads 
appreciation for knitting by hand-
crafting tokens such as mittens 
and shawls with utmost care. 

We are dedicated to providing 
quality knitted items for affordable 
prices that can be purchased 
either through an online shop or 
by visiting our storefront. Please 
browse at your leisure.

Who Are We?
We use premium yarns woven for 
maximum comfort, softness to 
the touch, and usability as some 
of our lines cater to daily cleaning 
and washing rituals. 

Our Products
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About Us
Picot had its humble beginning 
in a small Altamont knitting 
store in upstate New York. One 
unassuming afternoon, Picot’s 
owner to be was sitting at the 
community table, knitting a 
sweater in the company of great 
and experienced knitters when an 
idea sparked in her mind’s eye.

All around there are valuers of 
hand-crafted products above all 
else. This realization turned a 
simple love of knitting into what is 
now Picot, a business dedicated 
to bringing you the most 
comfortable, well-made knitting 
in Upstate New York.

The Finest Knitwear
& Home Accessories

(187) 338 - 9216 picot-knits.com 

Visit
54 Woldicott Avenue 
Edmenston, New York 13335

Quality 
We use premium yarns woven for 
maximum comfort, softness to the 
touch, and usability as some of 
our lines cater to daily cleaning. 

Our products are sourced locally, 
through annually inspected 
alpaca, angora, and sheep 
farms in New York and Vermont 
to produce the purest, most 
luxurious products on the hand-
crafting market to date. Schedule 
a visit to Picot today or visit our 
website at picot-knits.com.

Services
We hand knit clothing, 
accessories, and home decor 
items for daily use.

Visit us online, in store, or call 
for a quote if you would like an 
item custom-designed. Browse 
our selection of buttons, yarns, 
and patterns for the perfect 
combination you will love. 

Learn how to knit by joining one 
of our classes, led by experienced, 
patient knitters.

Store Hours
Monday-Tuesday | Closed 

Wednesday-Saturday | 10-7 
Sunday | 11-6

Instruction
For knitting help, visit 

picot-knits.com/classes.

Information Pamphlet Final Version



Photography 
Snapshot



Packaging Design





Pattern Booklet Cover Pattern Booklet Content



Final Display
To round out this featured display, 
both versions of the Picot logo were 
placed onto the wall to really draw 
the viewer with symmetry and color. 
To balance this symmetry, the goods 
on the table were set up to vary in 
height and generally decrease from 
left to right, simultaneously balancing 
heaviness created by the hand in the 
luxury poster and creating imbalance to 
suggest  movement to draw the eye.

The paper goods were organized to 
each side of the table so visitors would 
not be crowded into one section and 
could comfortably peruse, pick up, and 
read at their leisure and without feeling 
rushed. Similarly, the knitted goods and 
packaging were placed into the center 
of the table to become less accessible 
to nudge visitors towards the other 
objects. Packaging was important for 
this project of course, but the focus of 
Picot’s display was theprint collateral.




